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foreword

They chose FRance ‰ 

In October 2012, the Invest in France Agency launched a new international image 
campaign “Say OUI to France, Say OUI to Innovation” to promote France’s 
innovation capacity as an investment location to international business leaders. 

France’s image as an innovative country on the move has been widely publicized 
among key opinion-makers and business leaders in recent years. Today, this can 
also be seen by the various success stories from entrepreneurs who have built an 
economic, cultural or emotional relationship with our country. 

They chose France is a collection of testimonials from international decision-makers 
in a wide range of business sectors. We interviewed them about how they came to 
choose France and invite you to discover their experiences on the following pages.

MUrIeL pénIcaUd
AmbAssAdor for InternAtIonAl Investment, 

ChAIrmAn And Ceo of the Invest In frAnCe AgenCy
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aMIt Har esH 
regIonAl sAles mAnAger

frAnce,  
An interesting 
choice 

AeroScout is the industry’s leading provider of unified asset  
visibility solutions for healthcare, manufacturing, logistics, mining 
and other industries. Amit Har Esh, Regional Sales Manager, AeroScout 
France, tells us why his company chose to invest in France.  

aeroscoUt france
‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰
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‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰

What is aeroscout’s core 
business?
AeroScout is an enterprise visibility solution provider 
and is the leading vendor in the sector. Based on 
standard wireless networks, we provide positioning 
solutions: we produce little Wi-Fi tags that can be 
attached to equipment or people within the industrial 
or healthcare sectors so that they can be located.
Today, AeroScout employs more than 200 people 
around the world. We serve markets in Europe, the 
United States, South America and Asia-Pacific and 
are constantly growing. AeroScout has industrial 
customers such as Continental Tire which has been 
able to increase its productivity by 12% through using 
our solutions. There are hospitals such as those in 
Les Sables de l’Olonne and Dunkirk which are using 
our solutions to increase staff and patient safety. We 
are partners with Cisco Systems which is one of the 
leading vendors for Wi-Fi networks. We also work 
with HP and Accenture.

Why did you choose to set up 
business in France?
AeroScout considered many European countries as 
the location for its headquarters. France was one of 
the most interesting choices for us as it has more than 
2,000 hospitals, a very well developed industrial sector 
and the second largest economy in Europe.
French people are very open to innovation and they 
adopt technologies that can improve people’s lives, 
personal safety and increase productivity in their 
industry. So France has been a very business-friendly 
environment for AeroScout.

did you receive any government 
support?
We contacted the Invest in France Agency and they 
provided us with very useful information about tax 
benefits and business environment factors. The agency 
helped us to find offices in Paris and with immigration 
laws for our employees that came to work in France. 
They also helped us to map the business environment 
and sectors that we would like to serve.

What are your Future plans in 
France?
Our future projects for France are obviously to 
develop our business further in this country. We have  
experienced very good growth in the last 10 months. If 
the business continues to grow as it is at the moment, 
we will consider recruiting more people to help us 
support our business in France.

frAnce hAs been A 
very business-friendly 
environment for 
Aeroscout.

foUnded In
 in 1999

tUrnover
 €40 billion (2011)

nUMber of eMpLoYees
more than 200 
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MIke noLet
Co-founder And Cto

frAnce: 
the plAce to be 
for digitAl mediA

Globally, AppNexus has seen a tremendous amount of success 
and receives uploads of 40 billion ads every single day. In the last 
12 months, their business in France has grown by 140%. Mike Nolet, 
AppNexus’ Co-Founder and CTO, tells us why the online advertising 
platform chose to open an office in France.

appnexUs
‰‰‰‰‰‰‰‰‰‰‰‰‰
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‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰

140% yeAr-over-yeAr 
growth in our business 
in frAnce.

Why has your company done so 
Well in France?
In France over the last 12 months, we’ve actually seen 
a 140% year-over-year growth in our business here. 
We are very excited to have announced very recently 
partnerships with Orange and also Hi-Media and a 
number of other French companies to come soon. 

r&d is at the root oF your 
company’s success. is France 
a good place For r&d?
As a technology company, R&D is critical to our 
 success. With over 150 people working in engineer-
ing at AppNexus, we spend a lot of time and money 
building our platform.
Europe has been a key strategic area for AppNexus 
since 2010. We began our expansion into Europe with 
an office in London and then very quickly realized that 
for us to have a significant presence in France we 
needed to have an office here in Paris. So last June 
we launched our first office with one employee and 
since then we’ve grown to five, including expanding 
with our first engineering presence here starting next 
month which is very exciting for us.

What else makes France attrac-
tive to you as an investor?
AppNexus is very excited about our opportunity in 
France. We see a lot of growth coming from existing 
partnerships and we also plan to sign a number of 
other deals here. Our real vision is actually to help 
change the French online advertising market. We 
think we can bring our technology and improve how 
publishers in advertisement operate, bringing more 
revenue to publishers, higher efficiency to advertisers 
and, overall, improving the experience for the end user.

hoW did the invest in France 
agency help you With your 
investment project?
Invest in France was very helpful to getting AppNexus 
on the ground. They provided operational support, 
logistics and really helped us land softly here on the 
ground.

What are your company’s 
Future plans in France? 
AppNexus is very excited to be here in France and not 
just because of the food. We think that it’s a fantastic 
economic opportunity and we are excited to be here 
and invest heavily in this country. We expect to really 
grow here over the next couple of years.

foUnded In 
2007 in New York, 

United States

appnexUs Has offIces 
in New York,  

San Francisco, Seattle, 
London,  

Paris and Tel Aviv.

nUMber of eMpLoYees
400 worldwide, 

including eight in France
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the leAding it 
services group 
in europe

tHIerrY breton
ChAIrmAn And Ceo 

Atos se 

Atos is one of the 10 largest IT services groups in the world, with 
80,000 employees in 47 countries, including France where it is the leading 
corporate secure internet payment services provider.

atos & YonYoU
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‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰

foUnded In 
March 2012

(Joint venture YUNANO)

tUrnover 
€9 billion (2012)

nUMber of eMpLoYees
80,000 in 47 countries

hoW Would you describe the 
partnership betWeen the 
european group you chair – 
atos – and yonyou?
The Atos group – Europe’s leading IT services group, 
with 80,000 employees worldwide and revenues of   
€9 billion – could not have hoped for a better partner 
in the Chinese market than the Yonyou group, chaired 
by Mr. Wang. Yonyou is both a giant and a leader.
We feel that Yunano, the joint venture we formed 
with this major group in March 2012, exemplifies a 
balanced approach.
When speaking of international investment, it is often 
considered good form among commentators to adopt 
a somewhat caricatured view: all foreign investors are 
predators; French companies always run into obstacles 
when expanding abroad.
Yunano, our joint venture with Yonyou, demonstrates 
that, through partnership, technology and trust, it is 
possible to work to create a win/win situation for both 
of the companies involved.
The Yunano JV is working to adapt Yonyou products 
for the European market by operating within Atos 
European data centers so as to meet the most stringent 
European data security and integrity requirements 
(by offering cloud-based “Software as a Service” 
solutions).

Conversely, Yonyou is taking a number of Atos products 
to the Asian market. On the Chinese market,  we benefit 
from our status as Yonyou’s “strategic partner” in the 
area of business software integration. Like Atos and 
many other European companies, Chinese companies 
are increasingly adopting aims like “zero e-mail” as an 
addition to their customer relationship management 
systems (our “ZEM CRM” product – “Zero E-Mail 
Customer Relationship Management”) as a way of 
making their business more effective and efficient.

do you have a long-term 
recommendation to help 
boost the number oF balanced 
partnerships oF this kind?
The example of Yonyou is evidence that France 
continues to attract many foreign investors. It is 
also worth noting that thanks to attractive courses 
offered by our universities and Grandes Écoles we 
are attracting ever-increasing numbers of foreign 
students, who are eager to discover and appreciate 
our country and work with us to create long-term 
value. In my opinion, this is the key if our country is 
to maintain its position in an increasingly competitive 
world in the coming decades.

the eXAmple of yonyou 
is evidence thAt frAnce 
continues to AttrAct 
mAny foreign investors.
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‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰

our french 
pArtnership 
is helping us 
grow in new 
mArkets

wang wenjIng
ChAIrmAn And Ceo

yonyou softwAre Co., ltd.

Founded in 1988, Yonyou is the largest local management software 
provider in Asia-Pacific and the leading enterprise cloud service provider 
in China. 1.8 million companies and institutions in China and across 
Asia-Pacific use software and corporate cloud services from Yonyou, 
including more than 60% of the 500 largest companies in China.

atos & YonYoU



in figures

They chose FRance ‰ AtoS & YonYou 
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foUnded In 
1988

YonYoU Has 100 
subsidiaries and 

branches in China and 
throughout the world

tUrnover 
RMB 4.2 billion (2012)

partners
3,000 strategic partners 

worldwide 

by investing in frAnce, 
yonyou is now Also 
growing in europe, the 
middle eAst And AfricA.

hoW Would you describe your 
French colleagues to potential 
investors From china? do you 
Feel the French are innovative, 
and iF so hoW? 
Most of my contacts are senior French executives who 
have decades of industry experience: they have a broad 
vision and a level of professionalism that has greatly 
impressed me. Besides the vision of their executives, it 
has also impressed me that French companies clearly 
specify tasks, timelines and objectives: this is a very 
good way of working together, but something not 
always seen in Chinese companies. 
Regarding innovation in France, we can take our 
partner, Atos, for example. Atos has superior 
capabilities in technology, R&D and innovation, 
and because of this, its technical knowledge and 
professional services enable their products to be 
better applied to end users. 

Would you recommend France 
to other chinese companies 
as a strategic place to begin 
expansion into europe?
We have two key impressions of our partnership with 
French companies. Firstly, ‘cooperation’ for French 
companies is not a short-term consideration but a 
long-term strategy. Secondly, French companies enjoy 
advantages in technological innovation. Some might 
think that the United States or the United Kingdom lead 
in technology or innovation and that France is stronger 
in the arts, culture, fashion and perfume. But in reality, 
France also stands out in science and technology. For 
example, Atos’ technological innovation and service 
capacities are far superior. These are the two main 
reasons why I would recommend France to other 
Chinese entrepreneurs. 

yonyou is already the number 
one local business management 
soFtWare provider in asia-
paciFic. hoW has investing in 
France helped to strengthen 
your position as a global 
brand?
Prior to this joint venture, Yonyou had not set foot in 
the European market. By investing in France, Yonyou 
is now also growing in Europe, the Middle East and 
Africa. There is still a long way to go, and we will need 
to cooperate closely with the right partners in order 
to serve MNCs, especially those with a foundation in 
the global market.
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eAsy to set up 
An r&d fAcility 
in grenoble

MIke gIanfagna
vICe-PresIdent of mArketIng

Atrenta is a leading provider of predictive analysis tools, with 
funding from several of the top VC firms founded by Dr. Bose in 2001. 
Their solutions are used to design the advanced integrated circuits 
that are powering the electronics revolution all around us. Based in 
San Jose, California, they have over 300 employees in the United 
States, India, Sri Lanka, Shanghai and, as of late 2010, Grenoble, 
France. Mike Gianfagna, Atrenta’s Vice President of Marketing, 
explains why R&D projects in France are so important to them.

atrenta
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‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰

foUnded In 
2007 in San Jose, 

California, United States

tUrnover  
 US$13 million  

(2012)

nUMber of eMpLoYees
More than  

300 worldwide,
75% of its employees 

involved in R&D  
in San Jose (United 

States), Noida (India),  
Grenoble (France), 

Colombo (Sri Lanka)  
and Shanghai (China)

coming to frAnce hAs 
been A greAt eXperience 
for AtrentA.

Why did you choose to invest 
in France?
We opened our facility in France specifically to do 
advanced research in the areas of power reduction, 
formal methods and 3D stacked chip design. We chose 
Grenoble because it is a leading R&D center and has 
a very sophisticated talent pool from which to recruit 
employees. This facility is now home to some of our 
most senior technologists.

What else made grenoble 
attractive to you as an investor?
Grenoble was also attractive to us because of the 
MINATEC Innovation Campus, which is Europe’s 
leading micro-and nano-tech research facility. In 
addition to the inherent benefits of being in science- 
and technology-rich environment, one of our closest 
partners is located on the campus so we are able to 
collaborate on projects. We firmly believe being here 
has helped us maintain our competiveness.

is France a good place For r&d?
We found it relatively easy to set up an R&D 
facility in Grenoble, partly because of the existing 
infrastructure and security, but also because of the 
support we received from the French government. 
The infrastructure is solid and government funding is 
less costly than in other countries, which helps offset 
our R&D investment. We have been able to build a 
remarkable, stable team in a short period of time. 
Even though there are many opportunities for talented 
people, there is not a lot of jumping around. Employees 
are appreciative and dedicated to their work.     
 
What do you think so Far oF 
your investment in France?
Coming to France has been a great experience for 
Atrenta. Research, industry and government come 
together in a harmonious way in Grenoble and we have 
been extremely pleased with the results.
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pHan nHaY
generAl mAnAger  

PArIs brAnCh

A gAtewAy 
for our 
internAtionAl 
eXpAnsion

Bank of China was founded in 1912, and is the oldest bank in China. 
As one of the largest banks in the world by market capitalization and 
China’s most international bank, it has established a diversified business 
platform including corporate banking, personal banking, investment 
banking and global financial market operations, as well as leasing and 
insurance. Bank of China has an international network with 45 subsidiaries 
throughout the world and 600 foreign branches (in Asia, Africa, Europe, 
United States, Canada, and South America). It has been in France since 
1986, focusing on commercial banking with full authorization from the 
French central bank, Banque de France.

bank of cHIna 
‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰
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‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰

foUnded In 
1912

 
Starts doing business  

in France in 1986
 

Opens a second branch 
in Lyon in 2012

bank of cHIna Has 
45 subsidiaries and 

600 foreign branches 
worldwide. 

What prompted bank oF china 
to invest in France? 
As more and more French companies have come to 
China, French companies have become of increasing 
interest to Chinese investors. France’s central location 
in Europe is undeniably a key advantage, and this 
prompted Bank of China to open a branch in Paris. 
France’s high-quality infrastructure and the expertise 
of its well-educated workforce are real advantages 
for foreign investors. Furthermore, Paris is an attrac-
tive and flexible place for meeting company needs 
and so presents very interesting opportunities to us. 
The French authorities are also very open to foreign 
investments, especially by Chinese investors. This is 
really good news, and I believe it will encourage more 
foreign capital to flow into to France. 

Would you recommend that 
other chinese companies invest 
in France?
Yes without a doubt. As I’ve already said, for Chinese 
companies looking to expand in Europe, France is a 
must. France is very open to international markets and 
has key advantages like high-quality infrastructure and 
education that make it a preferred investment location.

hoW Would you describe 
your French colleagues and 
employees?
Since Bank of China started doing business in 
France, we have always had very good relationships 
with our French colleagues. French employees have 
a great sense of professionalism. Communication 
and dialogue are at the heart of our professional 
relationships.

What about your relationship 
With the French authorities, 
both in china and France? 
have you beneFited From their 
support? 
We have a very good relationship with the French 
authorities. They are really open to foreign investors, 
and this openness attracts new foreign capital 
to France. We have been impressed that French 
authorities treat both French and foreign companies 
equally. Foreign investors appreciate that very much.

What are your company’s 
Future plans in France?
We would like to play a more important role in the 
Sino-French relationship and help French and Chinese 
companies grow, both in China and in France. We also 
want to strengthen our relationships with SMEs, and to 
help them set up successfully and grow in the French 
and Chinese markets.

frAnce’s high-quAlity 
infrAstructure And the 
eXpertise of its well-
educAted workforce 
Are reAl AdvAntAges for 
foreign investors.
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frAnce: the right 
technology  
And products 
to go globAl

ren jIanxIn
Ceo

The China National Chemical Corporation (ChemChina) is China’s 
largest chemical company and is ranked 19th among the world’s leading 
100 chemical suppliers. ChemChina acquired a leading French animal 
nutrition additives company in 2006 and a major French silicone 
manufacturer in 2007. Thanks to the strict management, environmental 
protection and safety standards, and technology and R&D capabilities 
of these French companies, ChemChina’s core competitiveness has 
improved greatly and business is growing. 

cHeMcHIna
‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰
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‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰

foUnded In 
2004

tUrnover 
RMB 201.7 billion  

(2012)

nUMber of eMpLoYees
140,000 worldwide 

nUMber of ManUfactUrIng 
and r&d bases 

in 140 countries  
and regions

investing in frAnce hAs 
greAtly increAsed our 
core competitiveness.

hoW has chemchina beneFited 
through bluestar’s acquisitions 
oF rhodia silicones and adisseo?
The additional help to us is worth far more than the 
face-value of our earnings. Firstly, improving our 
management has been our biggest gain. For example, 
Adisseo’s strict management systems and efficient 
processes for safety, environmental protection and 
health have led not only to institutional changes and 
improvements, but also a change in perspective. 
Secondly, we value their advanced technology and 
excellent R&D team. Their IP and talent have greatly 
improved our company’s core competitiveness. 
Thirdly, Chinese and foreign businesses collaborate 
comprehensively. Though Chinese enterprises may 
be looking for mergers and acquisitions out of a need 
to fill technical or resource gaps, we must emphasize 
the global context of integration and collaboration. 
With the support of French experts, we are building 
two global-scale production facilities in China. With 
these two world-class projects coming online, we are 
further enhancing the comprehensive competitiveness 
of BSI and Adisseo worldwide. 

bluestar is investing heavily 
in r&d centers in lyon and 
Furthering its cooperation 
With a local university. can you 
explain Why? do you Feel that 
France Fosters innovation?
We established the BlueStar Silicones International 
R&D Center in Lyon to further our cooperation with the 
local university. In Lyon, the local government supports 
local business, universities and other institutions 

which together have established an innovation cluster 
to work on joint innovation and development of new 
products. Mr. Louis Weier, our BlueStar Silicones 
International R&D Center Director, has been entrusted 
to oversee our research and innovation projects.
The local government has created excellent conditions 
to promote innovation, so we will continue to further 
our investment in the R&D center, as it will not only 
help translate scientific and technological advances 
into new products, but also actively strengthen 
our innovative edge and ability to work with local 
institutions to drive the innovation cycle.
The research cluster in Lyon is a classic example of the 
French spirit of innovation. The French public research 
platform is truly unique and effective at bringing 
together innovators in society, leading to collective 
creativity and integrated results. Moreover, France 
has a large number of highly qualified researchers to 
provide further support to Sino-French technological 
cooperation. Also, the French government’s research 
tax credit has greatly encouraged our company’s 
innovation initiatives.

hoW did the French authorities 
in china and France support 
your organization? 
We contact the Invest in France Agency quite 
frequently, and they have provided a lot of help and 
support to us, for example with visas. They have 
also provided us with valuable information on state 
aid in France. As such, the IFA has supported our 
applications for various state aid by helping us contact 
and coordinate with the right government agencies.



22 
23
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daMon bIggIns
mAnAgIng dIreCtor In PArIs

Grande Cuisine is 
AlwAys welcome  
in frAnce

Chipotle Mexican Grill is a US-based fast-food company founded 
in 1993 by a chef, Steve Ells. They focus on high-quality raw ingredients 
and classic cooking techniques to create richer, more sophisticated 
food. Since the opening of their first restaurant in Denver, Colorado, 
they have expanded to more than 1,400 restaurants in the world 
always keeping in their mind environmental and societal impact. 
Damon Biggins, Chipotle’s Managing Director in Paris, tells us why 
they chose to invest in France.

cHIpotLe
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Why did your company choose 
to invest in France?
France was attractive to us initially because of the 
French passion for food and the appreciation of high-
quality ingredients and ethically raised meat. As we 
looked closer, we discovered other characteristics 
that appealed to us, including financial stability, 
an entrepreneurial spirit and a friendly business 
environment. 

What made France attractive 
to you as an investor?
France offered Chipotle many advantages and oppor-
tunities, both from a business and consumer perspec-
tive. First, the French workforce is well educated and 
more efficient than in many other European countries; 
we found the French 35-hour workweek compels 
employees to get more done in less time. The quality 
of employees also allows us to train and promote crew 
members from within versus hiring from the outside 
for important positions such as general manager. 
Second, building business relationships was relatively 
easy in Paris. Through networking and word-of-mouth 
recommendations, we were able to find specialty and 
organic ingredient suppliers, delivery companies and 
other partners so vital to our success. Once these 
relationships were established, we found our partners 
open to collaboration, making it easier to navigate the 
administrative issues associated with doing business 
in a new country. 

What do you think so Far oF 
your investment in France?
The consumer market is the basis of our third oppor-
tunity in France. This is a good place for us because 
people here understand and appreciate the Chipotle 
concept emphasizing healthy, quick, affordable food. 
And, because the French work style is moving toward 
shorter lunch breaks, the demand for convenient 
access to great food is growing. 
All of us at Chipotle are very pleased with our decision 
to expand into France. The business environment is 
favorable, consumers are open to our concept and 
offerings, and the spirit and passion for quality food 
have allowed us to maintain the integrity of our brand.

foUnded In 
1993 in Denver,  

Colorado, United States

tUrnover 
US$2.731 billion (2012)

nUMber of eMpLoYees
30,940 worldwidethe french 35-hour 

workweek compels 
employees to get more 
done in less time.
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jérôMe arnaUd 
Ceo doro 

frAnce:  
A strAtegic 
locAtion

Doro is a Swedish company focusing on telecommunications solutions 
for seniors. Doro is enjoying strong growth as it pursues international 
expansion centered around France. Jérôme Arnaud tells us why Doro 
chose to invest in France.

doro
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What is doro’s main business?
Doro is a Swedish company focusing on 
telecommunications solutions for seniors. The 
company was created in 1974 and initially made 
landline telephones. Since I arrived to lead Doro 
in 2007 we changed strategy and abandoned this 
declining market to focus on a forward-looking 
sector: the seniors market. We produce a wide range 
of telephones developed for elderly people but also 
telecare and fall-detection systems, for example. 
Thanks to this new positioning, Doro is enjoying 
strong growth as it pursues international expansion 
centered around France.

Why did you choose France?
We chose to locate our software development center in 
France because we were looking for certain skills and 
highly trained personnel. It is not easy to find seasoned 
workers in seniors-focused software development, 
because this sector is relatively new.
Moreover, France is a very large, interesting market, 
and its strategic location enables us to centralize all 
our European operations here (Italy, Greece, Benelux, 
etc.). Our development center employs around ten 
people. Since Doro is enjoying very strong growth, 
this center is due to expand and we intend to create 
new jobs in France.

hoW did the invest in France 
agency help you?
Swedes are not always comfortable with French people 
from a cultural point of view. Their working methods 
as well as their ways of thinking are totally different. 
Fortunately, the Invest in France Agency offers a 
reassuring framework so that investors can better 
understand the French market and how to undertake 
their investments in the best possible conditions. We 
very much appreciated the advice we were given that 
enabled us to better manage our French investments.

What advice Would you give to a 
company interested in investing 
in France?
Swedish companies setting up business in France can 
tend to isolate themselves behind clichés about France 
that circulate in Sweden. However, these clichés are 
just not true. For instance, that ‘French people work 
less than Swedish people’: it is quite the opposite!
If they want to have a better return on investment, 
Swedish firms should not go it alone, with their own 
Swedish consultants and employees, but rather learn 
how to exploit the key strengths and knowledge of the 
French workforce.

foUnded In 
1974 in Lund, Sweden

tUrnover 
SEK 838 million  

(€96 million) (2012)

doro Has offIces 
in Norway, France,  

Hong Kong, New York 
and in the UK

we chose to locAte our 
softwAre development 
center in frAnce 
becAuse we were 
looking for certAin 
skills And highly trAined 
personnel.
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frAnce: 
A plAtform 
in europe

LUIz fUcHs
PresIdent 

embrAer AvIAtIon euroPe

Embraer S.A. is the world’s largest manufacturer of commercial jets 
of up to 120 seats and is one of Brazil’s leading exporters. After first 
arriving in France 30 years ago, today the company is keen to maintain 
its presence in the country and to build upon its strengths. Luiz Fuchs, 
President of Embraer Aviation Europe, gives us his point of view.

eMbraer s.a.
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They chose FRance ‰ emBrAer S.A. 
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pAris chArles de gAulle 
Airport is A perfect 
plAce for us to be 
Able to support All 
the Airlines in the emeA 
region.

Why did your company First 
choose to invest in France? 
Well, we have been here for 30 years now. We first 
started in 1983, when we sold more than 100 aircraft to 
the French Air Force and they still fly our planes today. 
After that, of course, the second main reason why we 
chose to invest here is logistical. We are responsible 
for Africa, the Middle East and all of Europe and so 
Charles de Gaulle airport is extremely important in that 
it enables us to deliver the parts and provide support 
to all the airlines in these three regions.

What makes France attractive 
to you as an investor?
As I mentioned previously, the main reason that we are 
here is to provide technical support to all the airlines 
in three regions: Africa, the Middle East and Europe. 
So in terms of investment, we felt that this was the 
location to be, because of the availability of flights 
and accessibility to these areas; one day we can go 
to the Middle East, the next day we can go to Africa. 
It really is a perfect place for us to be able to support 
all the airlines in these three regions.

What are the advantages oF a 
French WorkForce?
Well, I think they are very well educated. There is 
a natural proximity between Brazilian and French 
culture. There are close historical ties between the 
two countries, so I think that most of our Brazilian 
employees who are posted in France find it an easy 
place to live. We have a good relationship with our 
French workforce.

have any recent changes in 
French regulations made it 
easier For embraer to do 
business here?
Yes, I would mention the improvement in immigration 
procedures, which are easier and a little bit more 
flexible today; new laws exempting certain additional 
incomes; the expected changes to the local business 
tax; VAT credits paid on a monthly basis and new 
types of agreements in cases of personal dismissal.

What are your company’s Future 
investment plans in France?
So far we have been here in France for 30 years and 
we are growing. We began this year with around 270 
employees and we hope to finish the year close to 
300. Our business is growing substantially here and 
we are now providing parts and support for more 
than 1,000 aircraft in the three regions I mentioned 
earlier. Consequently, it makes sense to maintain our 
operations.

foUnded In 
1969

revenUe 
US$6.0 billion (2012)

nUMber of eMpLoYees
18,223 including 

300 in France (Q1 2013)
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tIMo LUUkkaInen
PresIdent And Ceo 

frAnce,  
tA gAtewAy 
to promising 
mArkets

Ensto Group is an international Finnish technology company. Its core 
business is energy efficiency. Timo Luukkainen, President and CEO, 
explains us why his company chose to set up in France.

ensto
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foUnded In 
1958 in Porvoo, Finland

ensto Has offIces 
in 20 countries 

throughout the world

nUMber of eMpLoYees
1,600, including  

300 people in France

What is ensto’s core business?
Ensto is a family business whose headquarters are 
located in Finland. We have subsidiaries in 20 other 
countries and employ 1,600 people in total. Our core 
business is energy efficiency through three main 
branches: Ensto Utility Networks, which focuses 
on electricity distribution and network automation 
solutions; Ensto Industrial Solutions, producing risk-
reduction industrial components; and Ensto Building 
Technology, which provides energy-saving products 
and solutions for the construction sector. In France, 
we have 300 people working at three production sites.

Why did you choose France?
France has several valuable key strengths. First 
of all, it is a big market, the second largest after 
Nordic countries for our company. France is a very 
technologically developed country, with compelling 
tax advantages for R&D and innovation investments, 
which are key points for our business. Given that we 
work a lot with Northern African countries, France’s 
location and the French language are also significant 
advantages.

hoW has the iFa helped you to 
expand in France?
The IFA has been very helpful to us as a partner and has 
always been there for us whenever we had questions 
about our development in France. We acquired two 
companies in 2010, and it has been a great success. 
Thanks to its thorough knowledge of the French 
business environment, the IFA assisted us during 
the entire process, which was much appreciated.

What advice Would you give to a 
company interested in investing 
in France?
Don’t be afraid of France! French people are 
determined and reliable workers. France is a big 
market, is very developed technologically, and has 
compelling innovation and R&D promotion policies. 
It is also a gateway to other promising markets.

frAnce is A big mArket, 
is very developed 
technologicAlly, 
And hAs compelling 
innovAtion And r&d 
promotion policies.
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fernando padron
dIreCtor 

frAnce,  
A very strong 
economy

Europac is a Spanish industrial company, which is an integrated operator 
with activities in all areas of the paper and packaging industry value chain. 
In 2008, the Europac Group entered the French market, where it is now one 
of the leading paper and packaging players. Fernando Padron, Director, 
tells us why they chose France.  

eUropac
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foUnded In 
1995, in Spain

eUropac Has offIces 
in Spain,  

France and Portugal

nUMber of eMpLoYees
2,100 people 

What is europac’s main business?
Our company is a Spanish industrial company, focused 
on the paper-based packaging business. Europac’s 
model is an integrated model, encompassing 
everything from raw material to the finished product. 
We stand fourth in the rankings for blank paper, we are 
the fourth largest producer in Europe. It is an industry 
that is highly focused on bio-economics that so many 
people are talking about right now, on low carbon 
economy and it’s all highly recyclable. We are also 
energy producers because our paper plants produce 
energy for our own consumption and we export any 
excess to the grid; so we also produce energy.

Why did you choose France?
We are used to international business, to moving 
beyond our borders but it was obvious to us that 
France was an entry point, or a point by which to 
leave Spain, extremely important for us because it is 
a solid economy, a very strong economy. Apart from 
that, you have the geographic proximity. We are in 
a country that we know, with a traditional-cultural 
history that is very similar to ours. We blend the two 
personal fabrics without any difficulty at all; in fact it’s 
quite successful, I think.

did you receive any support 
From the French government 
and the invest in France agency?
For the first purchase that we made in 2008, la 
Papeterie de Rouen, we went there, we negotiated, 
we got back here and for better or worse we had to 
integrate it; then one fine day we received a call from 
the French Embassy in Madrid. We got there and met 
an Ambassador with great common sense; he knew 
what a company was, and what being a businessman 
was all about and he offered his personal services, 
the services of the Embassy and the Invest in France 
Agency to help us. He offered us all the help we might 
need to get started in a new country where we might 
still lack knowledge of all the little details and the ins 
and outs of the French authorities. And it was all a 
pleasant surprise for us because this was not done 
on our initiative, it was his and it also came after 
we’d bought the company. From then on, we have 
always had what we needed and we’ve needed him at 
times, because in France, apart from what we invested 
initially, we’ve invested more and continue to invest 
many millions of euros. For some of the investments, 
like in other countries, state authorities offer funding 
to provide incentives for industrial restructuring or 
innovation or energy saving or the environment. The 
procedure to access this funding was unknown to us 
at first in Spain, we took our time finding out about it 
but we got to grips with it in Portugal and now also 
in France. And much of this in France was down to 
the French Embassy and the Invest in France Agency.

What does the French market 
mean to europac?
As a sales destination, France gets 30% or 35% if we 
don’t count energy, so it’s our top market.

frAnce (…) is A solid 
economy, A very strong 
economy.
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our synergy 
driven 
pArtnerships  
in frAnce

joHn cHaI
mAnAgIng dIreCtor

Fook Tin began as a small plastics manufacturer in 1963. In the 1980s, 
the company branched out into weighing sensors and devices, and 
exported products to France. In the 2000s, it acquired three French 
companies that design, manufacture and market weighing products. 
Through these constituent brands, Fook Tin has grown to become a 
leading provider of exceptionally well-designed weighing sensors and 
instrumentation.

fook tIn 
‰‰‰‰‰‰‰‰‰‰‰‰
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foUnded In 
1963

prodUcts 
sold in more than  

80 countries

nUMber of eMpLoYees
More than 3,000

What should investors From 
hong kong and china knoW 
about France?
They shouldn’t feel that the difference in nationalities 
is an obstacle. We participate in investments quite 
actively: we look for synergies and for how we can 
grow a company together. We’re also strict in retaining 
local management. Finding the right, talented people 
in France is possible: we’ve operated enough here 
to know this. 

hoW did you come to invest in 
France? 
Fook Tin started as a small plastics manufacturer. 
We made plastic toys and in the 1970s we started 
making electrical home appliances. In the late 1980s, 
we started working with scale companies and French 
scale brands like Terraillon. At that time, Terraillon was 
manufacturing in France and elsewhere, so there was 
a shift in cost dynamics, and in speed to market. We 
gradually became one of their suppliers, initially for 
simple mechanical kitchen scales and then electronic 
scales. And by the late 1990s, we had accumulated 
enough electronic expertise that we were designing 
scales for them and helping to lead R&D for Terraillon 
and other companies. 
Like all companies, Terraillon has had its ups and downs: 
when it entered financial difficulties, we were approached 
to acquire them because we were their leading supplier. At 
that time, Hong Kong companies investing overseas was 
not common, and managing foreign companies requires 
a different management skill set. But since starting the 
process we’ve been quite successful. 

hoW do you Foster synergies in 
your companies?
When we invest, we always look at what we can bring 
to the table, and not just what the other company can 
bring to us. There are certain products from these 
companies that we manufacture in China and certain 
processes that we help manage, such as IT, marketing 
and supply chain management. Now all of our French 
companies have offices in Asia, where we’ve helped 
them to establish subsidiaries. For a smaller company, 
it would be a major challenge to move into Asia, but 
we are an integrated group with synergies. We use 
our complementary strengths to help the group as 
a whole to grow. 

do you Feel that the French are 
innovative?
The key to innovation is people. The French govern-
ment has been very smart, setting up these inno-
vation clusters, in which innovation is cultivated by 
universities and R&D centers. I think this has worked 
extremely well in France and I praise this model every 
time I have a chance to speak about it. 

the french government 
hAs been very smArt, 
setting up clusters, 
in which innovAtion 
is cultivAted by 
universities And 
different r&d centers.
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investing 
in frAnce 
creAted new 
opportunities

gUo gUangcHang
ChAIrmAn

Founded in 1992, Fosun International Limited is the largest privately 
owned conglomerate in mainland China. Based in Shanghai, Fosun 
acquired a 10% stake in Club Med in 2009 to become one of its leading 
shareholders.

fosUn
‰‰‰‰‰‰‰‰
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foUnded In 
1992

tUrnover 
€6.29 million in 2012

Fosun made its First major 
overseas investment in France 
With its acquisition oF a minority 
share in club med in 2009. What 
Were the main Factors that 
attracted Fosun to the French 
market?
As an investor focusing on opportunities from the 
growth of the Chinese economy, we hope to help more 
foreign companies – especially iconic brands – to 
grow rapidly in China. France is the world’s number 
one destination country for tourism. Club Med is a 
brand name in the tourism industry and represents 
the strength and attractiveness of France. At the same 
time, the Club Med service model is well suited to 
Chinese families. By cooperating with Club Med, we 
have been able to attract more Chinese travelers to 
France and, at the same time, we have also been able 
to attract more foreign travelers to China. Fosun is 
ready to serve as a bridge, connecting global investors 
with China’s growth momentum.

has investing in France helped 
to position Fosun as a global 
brand? 
As a comprehensive private investment corporation, 
we cooperate with companies all over the world. We 
hope to become a bridge for global companies coming 
to develop in China. After investing in Club Med, many 
partners asked Club Med whether Fosun really helped 
them to enter the Chinese market. Now we have more 
and more investment partners coming to us because 
of the success we have had in France.

hoW can partnerships With 
French companies be beneFicial 
to chinese investors?
Cooperation between French and Chinese companies 
will help more and more Chinese investors to study 
and understand the unique management model 
of French companies. This will also help Chinese 
companies to accelerate their expansion abroad and 
to become truly international. 

What exceeded your expectations 
When you invested in France? 
Even after all the examples of Sino-French cooperation, 
this investment has completely exceeded our 
expectations. President Hollande has often commented 
about this example, and the Chinese government 
places great importance on our cooperation with Club 
Med. We hope that Fosun can play a greater role in 
furthering Sino-French trade.

hoW did the invest in France 
agency and the French 
government help you?
The French government supports Chinese companies 
searching for partners in France. Furthermore, the 
staff at the French embassy and the Invest in France 
Agency have supported us very actively by helping us 
obtain visas, providing useful information, and inviting 
us to important events.

based on your experience in 
France, What is the value oF the 
French WorkForce to investors 
From china?
France’s traditional crafts are one area we are greatly 
interested in. Although French labor costs are relatively 
expensive, this reflects French brands’ long heritage 
of handcrafting and superb technology. Chinese 
consumers are ever more mature, and the Chinese 
economy ever more prosperous. Demand from the 
Chinese market for high-quality French products will 
continue to increase, and the French workforce’s skills 
and unique traditional values will shine.

this investment hAs 
completely eXceeded 
our eXpectAtions.
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aLan cooper
Ceo freestyle InterACtIve 

frAnce,  
A strong 
plAtform to 
eXpAnd into 
mAinlAnd europe

Freestyle Interactive is a digital agency specializing in marketing and 
corporate communications. This British company is starting to expand 
into mainland Europe with their office in France. Alan Cooper, CEO, tells 
us why.  

freestYLe InteractIve 
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foUnded In 
1996, in the UK

freestYLe Has offIces 
in the UK and in France

nUMber of eMpLoYees
70

What is Freestyle interactive’s 
core business?
Freestyle Interactive is a digital agency specializing in 
marketing and corporate communications. Working 
in digital is fantastic! It’s a very strong sector at the 
moment in spite of anything else that may be going on 
in the world. We are a strategic business, beginning 
with businesses’ whole digital strategy; we extend that 
into web design and build, digital marketing, social 
media, social networks and on towards digital asset 
management, hosting and the full relationship with our 
clients across their entire digital spectrum.
We are a broad service agency, we’re 16 years old 
and have about 70 employees in the UK. And now we 
are starting to expand into mainland Europe with our 
first office in France.

Why did you choose to set up a 
business in France?
We chose to come to France for two main reasons. 
First, we have a number of clients who are already 
based in Paris, and it seemed a sensible step for us to 
come along and support them better on a local basis. 
The other main reason was to extend our portfolio: 
increasingly, we are dealing with global clients who 
work across all international boundaries and so it 
makes sense for us to try to work with more broader 
digital European and global companies. They tend to 
have a global culture, rather than a specific country 
culture, no matter where their headquarters are. So 
we are enjoying those relationships with people who 
are thinking all around the world rather than in just 
one specific country. I think that where there are 
organizations specifically within France then you notice 
that the cultural differences are a little bit stronger. But 
they’re never boundaries to working together. I think 
that’s a matter of understanding each other.

did you receive any government 
support?
We had lots of helps from the various agencies. 
They are agencies in the UK which help with export 
and there agencies like the Invest in France Agency, 
which helps with import and investment into France. 
The assistance we have had has been fantastic. They 
helped us realize our plans, stopping them being just 
dreams and making them into reality. They helped us 
understand the processes, as well as the legislation, 
some of the culture, the network… all the things that 
when you first come into the country you don’t know 
that much about.

What are your Future plans in 
France?
For 2012 it’s early days for us, so we’re still learning. 
We’re still finding out about the industry, the sector, 
the culture and how we can join in the networks. And 
the agencies, particularly the Invest in France Agency, 
are helping us a lot with understanding the networks, 
helping us join those networks so we can be a real 
player in France and particularly here in Paris.
By the end of the year, we would hope that we would 
have more people in our office in France that we 
recently set up. And by the end of next year, we would 
hope that it would have extended even further to have 
maybe small teams who would be able to fully service 
some of our clients that we have over here. So certainly 
the next couple of years we will be looking stronger 
in our offering in France, and potentially then looking 
to a wider mainland Europe development after that.

we Are stArting to 
eXpAnd into mAinlAnd 
europe with our first 
office in frAnce.
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wang gUanYI
ChAIrmAn

frAnce:  
An environment 
highly conducive 
to r&d

Furui is a Chinese corporation focused on the evaluation and 
treatment of liver diseases. In 2011, Furui acquired two French startup 
companies which develop and produce medical devices, and whose 
innovative scanning technology and professional R&D capabilities 
have helped Furui to expand its business operations into the world’s 
fifth largest market.

fUrUI
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Why did you choose to establish 
your eu headquarters in France?
Furui is a company which stays ahead of industry 
trends. From the perspective of our company’s long-
term development, I believe France is an excellent 
location to serve as our technology base, as France is 
also undoubtedly a leader in high-end manufacturing. 
Furthermore, its highly skilled labor force is greatly 
contributing to our company’s development.

What are the beneFits oF Working 
With French employees? 
When we first arrived in France, we realized our 
colleagues and friends very clearly separated their 
work time and personal time. But to be honest, what 
I really care about are results. Our French colleagues’ 
planning and execution abilities left a deep impression 
on me. And I noticed they were extremely meticulous 
and thorough in their research and creative work.

hoW Would you evaluate 
France’s r&d and innovation 
capacity?
France’s education system and culture are highly 
conducive to scientific research and development. A 
company in this field can hope to achieve a sustainable 
level of new products and development. As evidence 
of this, our group is continuously marketing new 
technologies and products, and is becoming a very 
lively company for R&D. 
In our field of research, I’ve noticed a very curious 
phenomenon. French physicians are able to spend 
more time on individual patient cases, and thereby 
obtain highly valuable and insightful research results 
– these results then go on to benefit physicians in 
China. I believe this greater efficiency is wholly due 
to the French system’s structural support for doctors 
conducting research.

foUnded In 
1998

regIstered capItaL 
RMB 125 million

tUrnover 
RMB 408 million (2012)

sUbsIdIarIes
Five located in Beijing,  

Inner Mongolia and Paris

our french colleAgues’ 
plAnning And eXecution 
left A deep impression 
on me. they were 
eXtremely meticulous 
And thorough in their 
reseArch And creAtive 
work.
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frAnce,  
An ideAl plAce 
to develop 
pArtnerships 
with stArtups

eLIsabetH bargès
PublIC PolICy mAnAger 

Google’s mission is to organize information worldwide and to make 
it accessible to all. Google set up in Paris in 2002, and decided to expand 
in 2010. Elisabeth Bargès, Public Policy Manager, explains how.

googLe
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foUnded In
1998, in California,  

United States

tUrnover
US$50.2 billion (2012)

nUMber of eMpLoYees
more than 50,000 people 

including 400 in Paris 

we’re delighted to be 
in frAnce And to work 
with french engineers 
who hAve An eXcellent 
reputAtion Around  
the world.

hoW did google set up business 
in France?
Local institutions helped us a great deal, especially 
Paris City Hall and the Invest in France Agency, to find 
premises and to complete the necessary formalities. 
The IFA helped us a lot in this way and also liaised 
with Google executives in the United States.

What is google’s investment 
project in France?
The investment had four aspects: a new engineering 
center, a new cultural institute, and various initiatives 
for the local ecosystem: startups, entrepreneurs and 
higher education establishments.

What partnerships have you 
developed With French startups?
We’ve developed a number of local partnerships, 
notably to support Parisian startups with the 
“Camping” program run by the Silicon Sentier 
business association.
Another example is our partnership with the French 
government’s open data program, Etalab, with very 
close ties once again to startups, as government data 
can form the basis for new applications and business 
models. We also have higher education partnerships 
with local universities.

What do you think about 
engineers and higher education 
in France?
We’re obviously delighted to be in France and to 
work with French engineers who have an excellent 
reputation around the world.
Another partnership is with the Fondation Télécom, 
as well as a Chair created at HEC business school. 
We aim to do more and establish scholarships to 
research laboratories.

What other partnerships do 
you have With smes in France?
We’ve developed partnerships in France with two 
companies, telecoms operator SFR, and Marseille-
based SME Oxatis, to offer a simple search engine 
optimization solution to SMEs and entrepreneurs. 
It’s great for growth; the more SMEs use web 
technologies, the more they grow and export; it’s an 
important issue today to which we’ve gladly made 
our contribution.

What are your Future projects 
in France?
Today, we have around 400 employees in Paris; we 
obviously hope to continue growing. We’ll soon be 
strengthening our existing partnerships, and will also 
have some exciting events at the cultural institute, but 
we’ll talk about that again very soon!
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frAnce’s spirit 
of hArd work 
is in line  
with my own

wang YIngMIng
ChAIrmAn

HNA Aviation is expanding its group of airline companies as its global 
presence continues to grow. In October 2012, HNA Aviation acquired a 
48% stake in French airline Aigle Azur. This acquisition was carried out 
to open up routes between France and China and to make new connections 
between China and many African regions via Paris as a hub.

Hna avIatIon
‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰
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foUnded In 
1993 

Renamed in 2000

fLeet 
300+ aircraft

tUrnover 
RMB 140 billion

roUte network 
500+ domestic 

and foreign routes 
connecting 147 cities

What prompted you to acquire 
48% oF aigle azur?
HNA has been working on an international development 
strategy in recent years to satisfy China’s ever-growing 
demand for overseas travel. France has always been 
the most appealing destination in Europe for Chinese 
tourists; with its cultural attractions and growth in 
tourism, France is very attractive to Chinese investors. 
HNA would also like to offer a more complete route 
network with more destinations to choose from. HNA 
has already built a network between China and Africa, 
while Aigle Azur operates mainly to North Africa and 
southern France, reflecting the close relationship 
between France and Africa. HNA chose to invest in 
a local French airline not only to connect the two 
countries but also to effectively link China with France 
and Africa via Paris as a hub.

What insights about investing 
in France can you share With 
chinese entrepreneurs?
It only took two years to complete the acquisition of 
Aigle Azur, and we made useful contacts within the 
French government during the acquisition process. We 
particularly appreciated their open-mindedness, clarity 
in their approach and their emphasis on the rule of law. 
All the relevant institutions were positive and helpful. 
It was quite a rewarding experience working with 
French executives. Firstly, the French are prudent and 
attach great importance to risk assessment. Secondly, 
the French adhere not only to the terms of the contract 
but the spirit of the contract.

In the case of the acquisition of HNA, France represents 
a terrific platform in Europe for a Chinese company. 
In addition to working closely with Aigle Azur, HNA 
has close partnerships with other French companies, 
including a subsidiary belonging to EADS, as well as 
a French aircraft livery painting company.

What insights can you share 
about being accountable to 
French shareholders?
One of the reasons which brought about our 
partnership was that both Aigle Azur’s fleets and their 
shareholder structure are fairly simple. Even though 
the French shareholders are dominant, what’s more 
important is that we establish a mutually beneficial 
relationship with France. Going forward, we will 
figure out our development strategy through constant 
discussion.
Recently, HNA appointed two members to Aigle Azur’s 
board. In the future, we will continue to recruit French 
talent to overcome linguistic hurdles, thereby lowering 
the communication costs arising from our different 
cultures. 

the french Adhere not 
only to the terms of 
the contrAct but the 
spirit of the contrAct.
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frAnce is the 
only choice 
for fAshion 
design

Ye sHoUzeng
founder And Ceo, 

shAnghAI ICICle brAnd 
develoPment Co., ltd. 

ICICLE is a leading Chinese clothing brand available only in high-end 
shopping centers. The brand is unique for its philosophy and business 
model, which supports environmental protection and sustainability. 
ICICLE has recently invested several million euros to establish a design 
center in Paris.

IcIcLe
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‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰

When you Were considering the 
location For your neW design 
center, Why did you choose 
France?
At first, we realized that, because France is at the center 
of Europe, we are closer to other markets, closer to our 
suppliers and obtaining visas is simpler. This was one 
consideration. But after a systematic and in-depth review 
of Paris, I found that what I was really looking for was 
in France: talent. For historical reasons, Chinese have a 
maximum of 30 years of fashion design experience, tops. 
In France, I can find designers with a whole lifetime of 
experience, and who are passionate about sharing their 
knowledge. These designers are leading teams of younger 
designers to take our brand to the next level. One of our 
new designers has worked for Yves-Saint Laurent, Chloe 
& Celine: this level of experience and creativity is unrivalled 
in the world.

What has impressed you about 
the French WorkForce?
Their proactivity and productivity in the workplace has 
exceeded our every expectation, and I actually haven’t seen 
evidence to support the clichés. I’ll give you an example: 
one of our designers asked to go home to France for an 
entire month to do some unsupervised market research 
alone in our unfinished new design center. We had no idea 
why or what kinds of results she would bring back. When 
she came back one month later, the depth and quality of 
her report and samples left me absolutely speechless. 
The French don’t need to be told to work. When they are 
at work, their full energies are focused on their tasks and 
they are highly efficient.

hoW has the French government 
(and the invest in France agency 
in particular) supported your 
business?
The IFA is of great help to us. We only discovered their 
department after deciding to invest in Paris, but through 
our communication with them, we have received a 
tremendous amount of training and advice. We have also 
found a lot of useful information in their Doing Business 
in France publication. With their assistance, everything 
from inspections to applications to official establishments 
went smoothly. Their service has been detail-oriented and 
considerate.

i found thAt whAt i wAs 
reAlly looking for wAs 
in frAnce: tAlent.

foUnded In  
1997 

In france  
since 2012

aroUnd tHe worLd
14 retail stores,  

82 franchises

nUMber of eMpLoYees
More than 600 
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erIc LaffargUe
Country heAd - frAnCe

frAnce, A high-
potentiAl 
mArket for 
high tech

Infosys Ltd. delivers IT-enabled business solutions to enable Global 2000 
companies to build their enterprises of tomorrow. Seeking to balance its 
presence in major regions of the world, Infosys decided to strengthen its 
presence on the European continent a few years ago. France is a high potential 
market for Infosys and the company has begun to invest heavily.

InfosYs Ltd.
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foUnded In 
1981

1991 
Infosys’s first Paris 

office founded

nUMber of eMpLoYees 
156,688 of 100 

nationalities in 2013, 
200 in France

tUrnover
60% of European  

turnover in Britain, 
Germany and France,  

the three key countries  
in Europe for Infosys. 

Infosys has sales offices 
in 30 countries and 

development centers 
in India, US, China, 

Australia, UK, Canada, 
Japan and many other 

countries

What is your company’s core 
business?
At the cutting edge of innovation, Infosys defines, 
designs and implements consulting and technology 
solutions that our customers need to build tomorrow’s 
enterprise. Through its alliances with leading 
technology partners in the sector, Infosys has the 
ability to offer complete solutions for businesses. 
The six areas of activity go to the heart of the Infosys 
offer: consulting services, IT services, engineering, 
outsourcing of operational missions, products and 
platforms and cloud services.

Why did your company choose 
France? 
France is a high-potential market for Infosys and the 
company has begun to invest heavily. 
Infosys has invested in local teams to work closely 
with major company in local language with high-skilled 
profiles. In line with the global strategy of Infosys, the 
French subsidiary aims to expand by offering its services 
to large French groups on an international scale.

What is it like doing business 
With the French?
This market needs to have local teams to be a single 
point of contact with local players. Then customers are 
more and more open to work with global companies.

is France an open country?
Yes, more and more global IT consulting companies 
are working in this market.

What are your company’s 
Future plans in France?
The bursting of the internet bubble in 2001 led 
Infosys to rethink its business model to continue to 
grow. Infosys then chose to diversify and invest all 
the technological solutions to support the business 
market. Aware of its dependence on certain parts 
of the world, Infosys also decided to strengthen its 
presence in Europe.
Today, this new generation of IT services generates 
more than 60% of Infosys revenues.

frAnce is A high-potentiAl 
mArket for infosys, And 
we will continue our 
investment efforts.
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frAnce: A plAce 
thAt gets under 
entrepreneurs’ 
skins 

pIerre basMajI
dIreCtor And CreAtor of 

InnovAteC’s nAnoskIn®

Innovatec’s
Innovatec’s is a Brazilian company based in São Carlos, a city in the 

state of São Paulo. Its main product is Nanoskin®, a natural and biological 
film created trough intensive bionanotechnology research. The product 
is able to dramatically speed up the healing process of the human skin, 
being used in medical, surgical and therapeutic appliances. The 
researcher Pierre Basmaji, director and creator of Innovatec’s Nanoskin®, 
found the ideal support in France to expand the company’s business 
outside of Brazil. Innovatec works mainly for public and private hospitals 
in Dubai, Saudi Arabia, Egypt, France and Germany.
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annUaL revenUes  
R$1,200,000

nUMber of eMpLoYees
in Brazil: 5 

worldwide: 10

cLIents
The company has clients 

in Dubai, Saudi Arabia, 
Egypt, France and 

Germany

First oF all, Why choose France?
Thanks to the work of Invest in France Agency (IFA), 
we had access to all the innovation opportunities that 
France offers to investors. Some of these initiatives 
especially attracted our attention, such as France’s 
research tax credit - plus, of course, all the R&D 
incentives.

What else make France attrac-
tive to you as an investor?
The demand for innovative products, especially for 
health applications, is huge in France. Our main prod-
uct, Nanoskin®, has important applications in chronic 
diabeter wounds. It is estimated that in France, more 
than 10 million people have the disease. The use of 
our product, besides offering a faster recovery, can 
also help reduce of treatment costs for public and 
private hospitals. I would also highlight the favorable 
environment for innovation, good research infrastruc-
ture and logistics facilities, enhancing integration with 
other scientific institutions. In addition, of course, 
the quality of life offered by France to its inhabitants.

is France a good place For r&d?
Yes, and with great references. The country has 
 various innovation and research centers in the field 
of medicine and health, where we operate.

hoW is to do business in France? 
do you consider it an open 
country?
France is undoubtedly the best option in Europe.  
I recommend that investors discover the benefits 
offered by the government and local authorities to 
find trading partners before making their decision.

did innovatec’s receive any 
support From the French 
 government to set up in France?
As already mentioned, we have a range of support 
models through agencies such as the IFA and tax 
credit incentives. What I can say is that France offers 
various forms of government support for businesses. 
Among the countries of Europe - and considering the 
current scenario - France is the only country in the 
region that offers so many incentives.

What are innovatec’s plans in 
France in the coming years?
We intend to open two more companies in France in 
the coming years, focusing on cell therapy and stem 
cell research.

frAnce is undoubtedly 
the best option in 
europe.
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MarIe-cHrIstIne  
sawLeY

exAsCAle lAb dIreCtor

frAnce:  
A mAjor 
technology 
pArtner

Intel is a major industrial firm which produces IT components in 
a whole range of services: from embedded systems to mobile phones 
and up to the largest computing systems. Marie-Christine Sawley, 
Intel’s Exascale Lab Director, tells us why the US-based company 
chose to set up this laboratory in France. 

InteL
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foUnded In 
1968 in Mountain View, 
California, United States

InteL operates 
in 63 countries

tUrnover
US$53.34 billion (2012)

A unique blend in frAnce 
of eXcellent educAtion, 
reseArch institutions 
As well As industries 
using high-performAnce 
computing.

Why did intel choose France 
For its research program?
In 2009, Intel made a big decision to invest in Europe 
to work on specific challenges related to high-
performance computing (HPC), to look closely at the 
quest for the highest performance and to prepare 
the future. When this decision was made, the first 
lab that was decided upon and created was here 
in Paris. Why in Paris? Because we have a unique 
association between different partners that are 
currently working with us in exploring this capacity 
to move up the extreme scale. These partners are: 
the CEA – the French Atomic Energy and Alternative 
Energies Commission – which is a major research 
partner; GENCI – the French agency for extremely large 
computing for academia and research – which is also 
in Europe; and the University of Versailles.

What are France’s key strengths 
For intel?
Being in France is extremely strategic because France 
is a major partner: first of all in the infrastructure in 
Europe for high-performance computing, France hosts 
one of the most powerful machines – the other one 
being in Germany. The second reason is because there 
is a unique blend in France of excellent education, 
research institutions as well as industries using high-
performance computing.
 

is France a good place For r&d?
The research and development that we are conducting 
with our partners is very important for the kind of 
ultimate goal that we are after: developing first of 
all the technology – software and applications – that 
can move forward to prepare the exascale, which 
essentially means addressing problems with machines 
that will be a thousand times more powerful than those 
that we have today. So the quality of researchers and 
the excellence of our partners in France are absolutely 
essential to reach these goals.
 
What are the main beneFits 
oF being located in the paris 
region?
The Paris region is very important to us. Intel is 
present throughout France. But specifically for the 
HPC part, this region plays a very important role 
due to this association of excellent academics, 
excellent institutions and large partners in industry 
that are currently working with us. Having said that, 
scientific computing and especially high-performance 
computing is very much a worldwide effort. This 
means that by being situated here working with 
these partners, we enrich the network with its own 
relationships. Putting all these networks together, 
between Intel and our research partners, makes it 
a unique network that helps us bridge across the 
Atlantic, for example, to pursue further collaborative 
projects and developments.
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vIren rana 
Ceo

Ists worLdwIde Inc.
ISTS Worldwide Inc. is an end-to-end technology services provider 

to the retail & payment industry. The company specializes in providing 
value-added integration, custom development, testing, and support 
services by leveraging complementary enablers of people, process, 
technology, domain expertise and global delivery capabilities.

cross-border 
tAlents between 
frAnce And indiA to 
improve customer 
eXperience
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foUnded In 
2002

nUMber of eMpLoYees
300 worldwide

nUMber of cLIents
40

ISTS has now been acquired by 
Clear2Pay, a payment modernization 

company based in Belgium.

What else makes France 
attractive to investors?
France also offers a wide range of engineering talent, 
and this helped us establish our initial setup and get 
off the ground quickly.

What is it like doing business 
With the French?
We have been successful in our business in France 
and have seen 20% year-on-year growth.
We believe that France has opened up significantly; 
the French are open to new ideas of doing business.

did your company receive any 
government support to set up 
your business?
The Invest in France Agency was very helpful in 
supporting us.
We particularly received a lot of help and support from 
the agency for legal issues, accounting, visas, etc.

r&d is at the root oF your 
company’s success. is France a 
good place For r&d?
As I said before, France has incredible engineering 
talent and is very well-suited for innovation and R&D.

What are your company’s plans 
in France?
We plan to invest and expand our business in France 
in the coming years. Our focus is on new product 
development and on finding the right partners to 
launch them.

What is your company’s core 
business?
ISTS Worldwide’s domain strengths include new 
approaches to customer experience management, 
robust outsourcing capabilities, and the best-shore 
delivery model. These approaches have made ISTS 
Worldwide a preferred IT partner to over 40 clients 
across several continents.
ISTS Worldwide has been rated as one of the fastest 
growing companies  in India by INC magazine and has 
over 300 employees across North America, Europe, 
and India.

Why did your company choose 
France? 
France offers a wide range of opportunities in the 
realm of payments, which happens to be our core 
competency. We were pleasantly surprised to discover 
that France is also one of the easiest countries in which 
to do business. Moreover, the partnerships we’ve 
established are all long-term relationships of mutual 
interest and benefit to organizations in both countries.

France is very traditional. Why 
has your company done so Well 
in France?
There is no doubt that traditions in France are well 
entrenched, and in a typical situation when teams from 
two different cultures work together, the expectations 
are different. However, we found the French to be very 
professional and customer-focused, qualities that are 
very much in sync with the values of our organization. 
We also invested in cultural training and immersion 
programs that build trust and a long-term working 
relationship.

we believe thAt frAnce 
hAs opened up 
significAntly; the french 
Are open to new ideAs 
of doing business.
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frAnce:  
An innovAtive 
country with 
committed 
people

Ivan scHofIeLd 
generAl mAnAger frAnCe

KFC  is a quick service restaurant brand which specializes in 
chicken. The brand has existed for over than 70 years. KFC was 
founded in the United States and has been in France since 1991. Ivan 
Schofield, General Manager France, tells us why they chose to expand 
in France.

kfc
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frAnce hAs become  
A center of innovAtion 
for kfc in western 
europe And in fAct  
the globe. 

can you tell us about kFc?
KFC is part of Yum! Brands, Inc., which is the world’s 
largest restaurant company, with 39,000 restaurants 
in 125 countries around the world and 1.4 million 
employees.
KFC is a quick service restaurant brand that specializes 
in chicken. The brand has existed for over 70 years; 
it was founded in the United States, and we have 
been in France since 1991. With KFC in France, we 
developed with company-owned restaurants and 
franchise-owned restaurants. Our franchise partners 
are entrepreneurs but they also do a fantastic job 
serving our customers, looking after employees and 
partnering with us to build the brand here in France.

is France a good place For 
innovation?
When KFC started in France, it was really very small, a 
niche brand. Today, it’s a mainstream national brand. 
We have been able to do this because we made the 
brand more appealing to French customers – through 
innovating in terms of the retail experience but also, 
importantly, in the product range. So today, if you 
look at our product range on sale in restaurants in 
France, in every single transaction that we have with 
our customers, there is a product which was invented 
by the French team.
At KFC we only serve freshly prepared chicken 
products. Some of them are breaded, some of them are 
cooked in ovens. These products are then presented 
in various different forms, we have products like “The 
B.O.S.S.” and the “BoxMaster”, which were developed 
in France based on our chicken recipes that you can 
find everywhere in the world. But we also have more 
traditional product offerings like the bucket of chicken, 
which is known throughout the world and that is very, 
very successful here in France as well.

Why did you choose to develop 
kFc in France?
We chose to develop KFC in France for two principal 
reasons. The first is that we see relatively little 
competition in the category. The second is that we 
know we have a very powerful brand. France has 
become a center of innovation for KFC in Western 
Europe and in fact the globe. The reason for that is 
that we have highly passionate teams. They are also 
great marketers and have a really good sense of food 
taste and of what customers want.

What kind oF partnerships do 
you have in France?
KFC sees itself as a big organization with a big heart. 
First of all, KFC creates lot of jobs; we have created 
7,500 jobs in France in the last 10 years. But as a 
company, we like to give back to the community as 
well. Yum! Brands, Inc. is the number one contributor 
to the United Nations World Food Programme and 
KFC France also makes a significant contribution. But 
we also have a very strong partnership with a French 
charity called Les Restos du Cœur so we can give 
something back to the local community.

What are kFc’s Future plans in 
France?
Competitive environments are tough for us everywhere 
in the world and France is no exception. But we know 
we have a very strong brand and if we can build a 
really strong organization, we know we can succeed. 
We have a terrific team of people here in France. They 
provide great service to our customers and those 
people who are based in our head office provide great 
service to the restaurants and our franchise partners. 
Thanks to the work they are doing, there is no doubt 
in my mind that one day, we will have a very, very big 
business here in France. 

foUnded In 
In 1930 in North Corbin, 
Kentucky, United States

In france  
since 1991 

nUMber of eMpLoYees
1.4 million worldwide
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frAnce 
welcomes 
chinese 
investment

LIU cHUanzHI
ChAIrmAn And founder

Mr. Liu Chuanzhi and 10 fellow researchers founded Legend 
Holdings Ltd. with 200,000 yuan of funding from the Chinese Academy 
of Sciences in 1984. From its humble beginnings as an IT hardware 
trading company, Lenovo has grown to become the world’s largest 
computer manufacturer. In 2005, it successfully acquired IBM’s PC 
business. Since then, Lenovo’s parent company, Legend Holdings, under 
Mr. Liu, has been seeking business opportunities in France. 

Legend HoLdIngs Ltd.
‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰
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you recently visited France 
With the china entrepreneurs 
club: What impressed you From 
your meetings With the French 
government?
As a business delegation, we were most interested in 
discussing actionable and practical items, so I was 
happy to discover that all the French officials were 
not only enthusiastic, but also highly efficient and 
systematic. 

What attracts chinese companies 
to France?
After three decades of development, many 
entrepreneurs have come to realize that we need 
to go global, and successful partnerships, like 
between Lenovo and IBM, have inspired us. French 
companies like Dassault and Schneider Electric have 
made breakthroughs in new technology and adapting 
their business models. This spirit of innovation and 
opportunity is what we seek.

Where do you see the results 
oF French innovation the most?
We can see their innovation in their technology and 
in their business models: Schneider Electric used to 
make steel, but it now designs energy-saving electrical 
systems. The real innovation of French companies 
shines through when they are adjusting their strategies 
to meet global challenges. It is difficult for countries 
and businesses to compete without innovation, and 
our own businesses need to learn how to cooperate 
and innovate better. 

When you acquired ibm, hoW did 
your neW French staFF react?
Our French staff were very satisfied because we 
increased their salaries! We guaranteed a salary and 
benefits increase for lower-level employees, and linked 
executive pay and bonuses to business performance. 
Despite a downturn in the PC industry, Lenovo’s 2013 
Q1 report showed our market share reaching a new 
high, expanding 4.4 percentage points on the back of 
growth of 13.2%. Our staff are happy, they work well, 
and we are expanding rapidly in the French market.

besides it, What other French 
industries interest legend 
holdings?
Hony Capital came with me to France to search for 
new opportunities. We have looked at the healthcare, 
biomedical, consumer products, tourism and services, 
agri-food, chemicals and new materials sectors. 
Investing in France enables our companies to grow. 
Take the medical industry for example: France has very 
good technology but a small market, while China needs 
technology and is a much larger market. Lenovo’s 
success is due largely to our being able to leverage 
these market conditions: this has enabled Lenovo to 
become the largest computer manufacturer in the 
world. 

foUnded In 
1984

Lenovo’s prodUcts 
are sold in more  

than 160 countries

tUrnover 
US$35.9 billion in 2012

nUMber of eMpLoYees
Over 60,000 employees 

in the world,  
including 8,300 abroad

the reAl innovAtion 
of french compAnies 
shines through when 
they Are Adjusting their 
strAtegies to meet 
globAl chAllenges.
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enrIc casI
mAnAgIng dIreCtor 

frAnce,  
A greAt 
neighbor for 
doing business

MANGO is an internationally famous multinational which designs, 
manufactures and markets women’s and men’s clothing and accessories. 
In 1992, the company opened its first shop in France. Enric Casi, MANGO’s 
Managing Director, explains why they chose France.

Mango
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foUnded In 
1984, opening its first 

shop in Paseo de Gracia 

1992 
First shop opens 

in France

operates In 
107 countries with around 

2,500 shops worldwide  
(130 shops in France) 

What is mango’s story?
We started Mango in 1984, opening the first shop in 
Paseo de Gracia. For a few more years we only worked 
in Spain. Then, in 1992 we opened our first shops 
abroad, in Portugal and also in France. In 1995-96 
we started our international expansion, starting by 
making plans involving opening around 100 shops a 
year, increasing slowly until last year when we opened 
680. We now work in 107 countries with around 2,500 
shops worldwide.

Why did mango choose France?
France is our neighbor, like Portugal; they were the first 
countries we invested in. We’ve been opening shops 
progressively; it’s gone well for us in this market. The 
Mango product has high acceptance in France and has 
been growing gradually. We already have 130 shops 
open in major cities in France. We are planning to open 
around 30 sales points in 2012, things are going well. 
France is our second largest market after Spain which 
accounts for 18% of Mango’s global turnover. France 
accounts for 10.2% of Mango’s global turnover; we 
are very happy with our second market.

Why has mango done so Well in 
France?
The market has accepted our product very well; 
acceptance and demand have been high. We’ve been 
analysing like-for-like sales per sq. m, year-on-year. If 
this increases, there’s more demand, and we will set 
up more and invest more. Maybe our character also 
suits the French market; we’re all a little Mediterranean, 
aren’t we? And every little helps to grow in this zone.

did mango receive support 
From the French authorities?
The authorities have made life as easy as possible for 
us. Whenever we needed support to do anything, we 
found it; it’s been great working with them. We believe 
there’s easily scope for 400-500 sales points in France, 
so this year we’re opening 30, to add to the other 30 
and so on until we reach this target.

the Authorities hAve 
mAde life As eAsy 
As possible for us. 
whenever we needed 
support to do Anything, 
we found it.



60 
61

‰‰‰‰‰‰‰

steve fItz
senIor vICe-PresIdent, 

worldwIde  
fIeld oPerAtIons

frAnce, An eArly 
Adopter of big 
dAtA technology

MapR’s core business is Big Data, specializing in Hadoop. They chose 
Paris for their Southern Europe headquarters. Steve Fitz, Senior Vice-
President, Worldwide Field Operations, tells us why MapR chose France.

Mapr
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foUnded In 
2009

nUMber of eMpLoYees
170

ventUre capItaL
US$60 million raised in 

the last four years

What is mapr’s core business?
Our core business is big data. We specialize in Hadoop 
which is one of the main components of big data that 
allows companies to track analytics on mobile devices 
and recommendation engines, and to leverage their 
data more effectively. 
We have over 170 employees today, we were founded 
back in 2009 and have raised just over US$60 million 
of venture capital in the last four years.
A couple of examples of our customers, both in the 
United States and globally, are Camscore, who have 
used us now for several years and who track all inter-
net activity; Sony Corporation in Japan; and Cisco in 
the United States. They use us for different applications 
involving Hadoop and big data.

Why did your company choose 
France?
As we opened up in markets across Europe, in the 
UK, in Germany, it was just a matter of time before 
we opened up our French region which actually covers 
what we call “Southern Europe”, addressing all the 
southern European market.

What else makes France  
attractive to investors?
France is a well-established and mature market for 
technology. We saw that it was a relatively early 
adopter for technology involving big data, and so we 
wanted to gain a first-mover advantage in this market.
We were able to establish early partnerships with 
Bull, Acto, e-Sens and Finatech here in France and 
particularly in the Paris region.
It’s the ‘go-to’ market for our customers and our 
partners here, both for customers in France as well  
as in southern Europe.

did your company receive any 
government support to set up 
your business here? 
The time when the Invest in France Agency contacted 
us back in Silicon Valley was when we were looking 
to explore and open up the French region, so it was 
very timely from that perspective. They helped us to 
establish our entity in France and also introduced us 
to quite a few companies here that pertain to our space 
around big data in both the Paris and French markets.

What are your company’s 
Future plans in France?
We will continue to expand our sales and our technical 
organization here, as well as services, and will also 
look to expand our partnerships locally. Paris will be 
our headquarters for Southern Europe which includes 
Spain, Italy, the Netherlands and all the outlying  
countries around France.

frAnce is A well-
estAblished And mAture 
mArket for technology.
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MatHworks

jIM tUng
mAthworks fellow

internAtionAl 
r&d projects 
in frAnce

MathWorks is the leading developer of mathematical computing 
software. Engineers and scientists worldwide rely on its products to 
accelerate the pace of discovery, innovation, and development. Around 
30% of Mathworks’ employees are located outside the United States. 
Jim Tung, Mathworks Fellow, lauds his company’s investments in 
France.
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foUnded In 
1984 in Portola Valley, 

California, United States

tUrnover
US$700 million (2011)

nUMber of eMpLoYees
2,400, around 30% 

of whom are located 
outside the United States

the collAborAtion 
with our french-
bAsed colleAgues is 
fun, intellectuAlly 
stimulAting, prAgmAtic 
And productive.

What makes France attractive 
to you as an investor?
MathWorks has been in France about 12 years, first 
with an office in Meudon, just outside Paris, where 
we serve commercial, academic and government 
customers. More recently, we joined forces with 
Polyspace, a company based in Grenoble that 
developed tools for verifying code in embedded 
applications used in aerospace, automotive and other 
areas. As the technical team that supported Polyspace 
products joined the MathWorks organization, we 
were able to use their expertise to address current 
customers’ needs as well as find new customers for 
these capabilities. 

What is it like doing business 
With the French?
The collaboration with our French-based colleagues 
is fun, intellectually stimulating, pragmatic and 
productive.

is France business-Friendly?
During our long relationship with our partners in 
France, we have seen the country provide a solid 
structure for doing business and at the same time, 
ample flexibility to attract diverse companies. We’re 
one of more than 1,000 American employers in 
France who benefit from the many assets offered 
here, including skilled manpower, good educational 
research institutions, excellent infrastructure, a central 
European location and excellent quality of life. 
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jean-jacqUes LevY
former InrIA  

reseArCh dIreCtor

pIerre-LoUIs xecH
mICrosoft reseArCh  
dIreCtor

frAnce: 
An ideAl plAce 
for r&d

The Microsoft Research and INRIA Joint Centre was created in 2005 
to facilitate interactions between Microsoft and INRIA researchers. 
Jean-Jacques Levy, former INRIA Research Director, and Pierre-Louis 
Xech, Microsoft Research Director, tell us more about this partnership.

MIcrosoft



in figures

They chose FRance ‰ microSoFt 

‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰

foUnded In 
1975 in Albuquerque,  

New Mexico,  
United States

tUrnover
US$73.72 billion (2012)

nUMber of eMpLoYees
30 permanent 

researchers on site, 
working with 25 

researchers from 
INRIA and other French 

academic institutions, 
and 14 from Microsoft 

Research.

can you tell us about the 
microsoFt research and inria 
joint centre?
Jean-Jacques Levy: We work at the Joint Centre 
between Microsoft Research and INRIA. Microsoft 
Research is a big research institution throughout the 
world and at INRIA we are one of the main public 
research institutions in Europe for computer sciences. 
Our laboratory works mainly on formal methods and 
applications for security in computer systems. Another 
part of the laboratory focuses on computational 
 sciences: image processing and computer algebra. 
We have had a long relationship with researchers in 
Microsoft in fact.

Why did you choose to open this 
joint research center?
Pierre-Louis Xech: With the passing years it became 
clear that we needed to do more. In about 2005 we 
decided that it was time to create a single-site joint 
research organization where researchers from both 
INRIA and Microsoft could get together, start projects, 
share students and postdoc students.

Why did you choose this area  
to establish the microsoFt 
research and inria joint centre?
Jean-Jacques Levy: We are based on the Saclay 
plateau which is a new technology park built around 
universities; some of them have been here for decades 
in Saclay. Polytechnique is very well known for being 
the top engineering school in France.

Why did microsoFt research 
choose France and inria?
Pierre-Louis Xech: The French government and the 
INRIA institutions in general meet international 
standards for higher education and research 
organizations. Moreover, they are setting up new 
standards for scientific collaboration. And I am very 
proud to say that we illustrate this new kind of 
collaboration. It’s a very good environment to do R&D 
here.

it’s A very good 
environment to do 
r&d here.
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investing  
in frAnce  
to boost 
our globAl 
eXpAnsion

xU Hang
ChAIrmAn

Mindray was founded in 1998 and is now a leading global provider 
of medical devices and solutions, generating innovation in patient 
monitoring, life support, in vitro diagnostics, and medical imaging. In 
2008, Mindray acquired France-based Datascope’s patient monitoring 
business.

MIndraY
‰‰‰‰‰‰‰‰‰‰‰
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foUnded In 
1988

sUbsIdIarIes 
in 18 countries

prodUcts 
sold in over  

190 countries  
and regions

prodUct tYpes
Nearly 100 installed  

in hospitals 
throughout France

What advantages persuaded 
mindray to invest in France? 
What beneFits have you seen 
From setting up here?
After we acquired Datascope’s patient monitoring 
business in 2008, we set up our French subsidiary, 
reflecting the progress of our international expansion 
strategy – localization.
France has an advanced healthcare system in terms of 
hardware, facilities, and clinical care. France also has 
an excellent business environment with solid public 
services, infrastructure, foundational professional 
technology, and a well-qualified workforce. This is 
why we purchased a new modern office in 2012 and 
built Europe’s only total solution showroom. 
The successful establishment and growth of our 
French subsidiary demonstrates that our localization 
strategy is successfully helping us to become an 
international company. At the same time, the wide use 
of Mindray’s products in France, especially through 
French government procurement, has set the ideal 
precedent for surrounding nations, the Middle East, 
and Francophone Africa. 

has France been a gateWay 
For your company to europe? 
hoW successFul have you been 
in accessing other european 
markets From France?
France is indeed an important gateway for Mindray 
into Europe and is a key part of its globalization 

goals. Successfully demonstrating Mindray’s medical 
capabilities in France lends valuable experience to and 
sets a perfect example for our expansion into markets 
in Europe, and selected markets in the Middle East 
and Africa. 

Would you recommend France 
to other chinese companies 
as a strategic place to begin 
expansion into europe?  
When it comes to growing in the European market, 
France is a country I would recommend for industries 
and companies with an international expansion 
strategy. Mindray’s experience has been that France 
has a business-friendly environment, inclusive 
culture, superior infrastructure, strong technological 
foundation, and a workforce that upholds global 
standards. 

hoW has investing in France 
helped to solidiFy mindray’s 
position as a global brand?
The impressive sales performance of our French 
subsidiary demonstrates to the global business 
community that we can localize successfully and that 
our globalization strategy is on track. Furthermore, 
this successful experience has given us confidence 
to expand the Mindray brand further internationally. 

the wide use of 
mindrAy’s products 
in frAnce hAs set the 
ideAl precedent for 
surrounding nAtions, 
the middle eAst, And 
frAncophone AfricA.
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jeff LorberbaUM
Ceo

frAnce:  
our vAlued 
pArtner

Mohawk is a leading supplier of flooring for both residential and 
commercial applications. Mohawk offers a complete selection of carpets, 
ceramic tiles, laminates, wood, stone, vinyl and rugs. These products 
are marketed under the premier brands in the industry. Mohawk provides 
a premium level of service with its own trucking fleet and local distribution 
in the United States. Mohawk’s operational international presence 
includes China, Europe, Malaysia, Mexico, Australia, Brazil and Russia.

MoHawk
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our eXperience with 
the french mArket 
hAs been positive. we 
Are delighted with 
the mArket potentiAl 
in frAnce, europe’s 
second lArgest with 
65 million citizens.

Why did you choose France? 
Mohawk entered France through our acquisition of 
Unilin. This acquisition prompted us to do business 
in France, as logistics to serve the market were best 
satisfied by a local presence in the country.

When exactly did you enter the 
French market? 
Unilin entered France in 1998, before being acquired 
by Mohawk. Previously, we didn’t have support here. 
We acquired Unilin not only because it was a well-run 
business, but because of their access to the European 
market.

What Was it like setting up 
business in France? 
The process of setting up our business in France has 
been positive. We have received the necessary support 
from authorities, access to raw materials, and logistics 
infrastructure. We have also been offered support for 
environmental issues.

hoW does it compare With other 
european markets? is this a 
stepping stone to europe For 
mohaWk? 
Our experience with the French market has been 
positive. We are delighted with the market potential 
in France, as it is Europe’s second largest consumer 
market with 65 million citizens. This provides us a 
large customer base with a high probability of growth. 
Additionally, we have also been pleasantly surprised 
with the government assistance available during 
economic downturns. We consider France to be a 
strong business partner due to their large market share 
and wide range of government support.

foUnded In 
1925

1998 
Unilin enters  

the French market 

2005 
Unilin acquired  

by Mohawk 

nUMber of eMpLoYees
34,000 worldwide
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frAnce is A key 
mArket for 
innovAtion

pIerre gUYot
Ceo

Mölnlycke is a leading provider of single-use surgical and wound care 
products. Their main clients are hospitals, nursing and retirement homes, 
as well as independent caregivers. Pierre Guyot, CEO, tells us why they 
chose to do business in France.

MöLnLYcke HeaLtH care 



in figures

They chose FRance ‰ mölnlYcke heAlth cAre  

‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰

foUnded In
1879 in Mölnlycke, 

Sweden

operates In 
around 30 countries

nUMber of eMpLoYees
7,000 

can you describe your recent 
developments in France?
We decided to take over a French company in Toulouse 
for strategic reasons: it was an opportunity for us to 
expand and diversify our surgical division’s product 
range. We subsequently set up our logistic center in 
Lyon, as we had been looking for a site that could 
serve as a gateway to central and southern Europe 
from our principal distribution site in Brussels. Lyon 
has proved to be a very judiciously chosen location, 
especially as the surrounding region possesses the 
necessary logistical expertise.

What are France’s advantages 
in your opinion, particularly 
regarding its economic 
attractiveness?
France is our third largest market and it is particularly 
interesting to us as France has always been a 
trendsetter in the medical products field: French 
surgeons helped pioneer organ transplants, and 
quickly specialized in neurology, at the Lariboisière 
hospital in Paris for example. France also boasts 
a highly educated and productive workforce at the 
forefront of innovation in many sectors. Moreover, its 
transportation infrastructure is very well developed, 
which is a further advantage given its location at the 
heart of Europe.

What advice Would you give to 
a company Wishing to invest in 
France?
I wouldn’t hesitate to encourage other companies to 
invest in France: it is a key market due to its size and 
scope for innovation; it is ahead of its time in many 
fields including rail, aviation, media, and electronics. 
France is full of innovation-friendly ideas and therefore 
has great potential to attract foreign talent given the 
quality of life and culture it offers.

What Were your dealings like 
With the iFa?
I met the Stockholm office’s business development 
managers and Director a few times. They provided 
me with key information about tax advantages to 
foster innovation such as France’s research tax credit. 
France’s reputation can be quite clichéd, but there are 
many positive aspects other than fashion or gourmet 
food: the Invest in France Agency has a role to play 
in reshaping Nordic companies’ perceptions. Swedish 
people love France: an agency like the IFA can only 
strengthen this firm bond between the two countries.

frAnce hAs AlwAys been 
A trendsetter in the 
medicAl products field.
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carLa barrIcHeLLo
heAd of InnovAtIon

frAnce is  
A source  
of inspirAtion 
for us

Natura is a Brazilian company that specializes in cosmetics. It has 
been doing business in France since 2005 and currently has a French 
workforce of 50 employees. Ms. Carla Barrichello – Head of Innovation 
explains why Natura chose France.

natUra
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frAnce is the center 
of the world for 
cosmetics, so it is very 
importAnt for nAturA to 
be bAsed here.

foUnded In 
1969 in São Paulo, Brazil

In france
since 2005

operates In 
over a dozen countries

nUMber of eMpLoYees
More than 6,000 

worldwide

natura has been doing business 
in France since 2005. hoW has 
the company changed since you 
set up business here?
We have learned a great deal since we set up business 
here; we’ve met a lot of people and undergone many 
changes. I think that our record in France has been 
positive.
I am personally responsible for finding science and 
technology research co-operation opportunities in 
Europe and more specifically in France. 
Until the end of 2012, we used to develop alternative 
methods internally to test our products. Today, we 
believe that the technologies are sufficiently mature 
in France to allow us to work with external partners. 
We have closed our research laboratory and changed 
our innovation strategy in France to one based on 
partnerships. We are convinced that this is the way 
forward so that we remain innovative.

cosmetics is a typically French 
business. Was it essential For 
natura to have a base in France?
As far as innovation is concerned, definitely. France 
is the center of the world for cosmetics, so it is very 
important for Natura to be based here; in fact France 
is the only European country in which we have offices. 
We are also based in Latin America (Chile, Peru, 
Argentina and Mexico, in addition to Brazil). Globally, 
we have three “innovation hubs”, one in Manaus, at 
the heart of the Amazon rainforest, another in Boston 
in the United States, and the third is in Paris, France. 
In France, we benefit from an innovation-friendly 
business environment, and in the last two years we 
have been a member of the Cosmetic Valley innovation 
cluster. 

A further advantage is that French regulations and 
European regulations are precursors of what will 
happen in Brazil. We are forced to adapt faster and, 
as a result, we are prepared in advance for any changes 
that may be implemented in Brazil. It is fair to say that 
what happens in Europe today shows us what will 
happen in Brazil tomorrow.  
Finally, France is a good laboratory in which to assess 
trends. We can observe how the market reacts and 
develops. France is a source of inspiration for us. 

What else does France have to 
oFFer natura at this moment in 
time?
Our vision of our business is changing as a result of 
our presence in France. We are keen to take advantage 
of everything that France has to offer a company such 
as ours, with its research groups and partnerships, 
knowledge and expertise in the field of cosmetics. 
Overall, our record in France has been positive since 
we set up business here and we hope to continue to 
build upon this success!
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frAnce: A sound 
investment for 
our brAnd

jason jIa
founder  

the PArAstores grouP

The Parastores Group (Omey), established in 2000, operates a chain 
of retail stores and manufactures products under its own brand name. 
Omey has also secured rights to distribute several European cosmetics 
brands across Greater China, including Hong Kong, Taiwan and Macau. 
In 2011, Omey established a laboratory in France to develop new 
formulations and conduct trials. It now completes product research, 
production and packaging entirely in France to supply the Chinese market.

oMeY
‰‰‰‰‰‰‰
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foUnded In 
2000

2011 
First laboratory 

established in France

2015
New laboratory  
to open in Paris

pLants 
140 in China

What prompted you to invest in 
France? What beneFits did you 
Foresee?
Cosmetics has long since been one of France’s leading 
industries, and France’s leadership in the field is 
acknowledged throughout the world. What’s more, 
France has a long history of R&D in the cosmetics and 
chemicals industries, as well as rich human resources.
Using France’s expertise, Omey has been able to 
formulate cosmetics products that are better suited 
to Asian skin. France has extremely strict standards, 
especially in product quality and ingredients, which 
lead to high-quality products that can be exported to all 
markets. For companies like Omey that are interested 
in producing high value-added products, we highly 
recommend coming to France.

What speciFic abilities or skills 
do the French WorkForce 
possess in this industry that 
attract chinese investors?
Simply put, France produces experts in our industry. 
First of all, the French university system provides 
classes specifically targeting cosmetic formulation 
at Master’s level, which produces professional talent 
with a solid foundation upon graduation. In France, 
many young people receive vocational training and 
then go on to be professional cosmetics formulators 
with a strong academic understanding.
France also has a high concentration of very expe-
rienced formulators with decades of professional 
experience and rich professional understanding. 
For example, one of Omey’s French consultants has 
over 30 years of skin care product manufacturing 
experience. 

What beneFits do their r&d 
and creative abilities bring to 
omey?
French experience of R&D in cosmetics is invaluable. 
In 2011, Omey opened a research laboratory in France 
that works specifically to develop cosmetic products 
for Asian skin. Although we also have laboratory 
facilities in South Korea, if we want to truly create 
industry-leading products, a laboratory in France is 
an absolute must. 
The expertise of our French team is absolutely essen-
tial to satisfy the needs of our Chinese customers. 
Although our current team is quite young, they have 
excellent vocational training, and we expect the team 
to continue to develop in the coming years.
In the future, we will establish an even larger labora-
tory facility in Paris with a broader scope of work and 
using more research personnel, who will research and 
develop more innovative and technologically advanced 
products.
In the end, we chose Paris for our new lab because 
of its high concentration of professional formulators. 
Besides this, we are also interested in setting up a joint 
venture plant to provide production capacity for our 
new formulations that will also enable us to guarantee 
product quality.

if we wAnt to truly 
creAte industry-leAding 
products, A lAborAtory 
in frAnce is An Absolute 
must.
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frAnce,  
A lArge mArket  
At the heArt 
of europe

HeLena revoredo
PresIdent 

Prosegur is a Spanish company that has been in France for more than 
10 years and offers a complete spectrum of security services: Money 
logistics, surveillance, technology and remote surveillance. Helena 
Revoredo tells us why France is so important to Prosegur.

prosegUr
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foUnded In 
1976

In france  
since 2002

tUrnover 
€170 million  

(in France, 2012)

nUMber of eMpLoYees
3,500  

(in France, 2012)

could you tell us more about 
prosegur’s experience in France?
We’ve been in France since 2002. We are the third 
largest security firm in the country. We have 3,000 
 clients in our portfolio, a turnover of approximately 
€170 million and 3,500 employees. We are the only 
 security company in France offering a complete 
spectrum of security services: money logistics, 
surveillance, technology and remote surveillance. We 
have a great team, highly qualified to face current 
challenges, which knows the French market well.
Our strategy is always to lead any markets we enter 
so as to offer our clients comprehensive services. By 
striving for excellence, quality and good service we 
have managed to become a benchmark company in 
the sector.

Why has prosegur done so Well 
in France?
France is a big country in our view and a very 
interesting market where we should have a presence.
We want to bring all our experience here as global 
players and also to learn about the specific features 
of the French market.
France is a big country that we have a lot to learn about 
and where we can also draw a lot on our experience 
as an international player. We have enjoyed very good 
organic and inorganic growth. In inorganic growth we 
have purchased two money-transfer companies, Valtis 
and Sazias, and in surveillance we have bought out 
Maison Française de la Sécurité.

did you receive any support 
From the French government?
Our relations with the French authorities and the 
embassies, both the French Embassy in Spain and 
the Spanish Embassy in France, have been cordial 
and extremely positive. 

They have always been very cooperative, while 
the French authorities are very supportive of our 
concerns and Prosegur’s attempts to provide decent 
employment. 
They have also worked closely with the Conseil des 
activités privées de la sécurité, a very important 
council as it helps companies and clients to raise 
quality standards and ensure compliance with security 
regulations. The Ministry of the Interior has also been 
a great help and has asked to work with us to improve 
security conditions for transporting valuables. We 
have also signed an agreement with the Gendarmerie 
under which we provide work employees retiring from 
the Gendarmerie.
Our investment in France has also been greatly helped 
by working with our major clients like Casino, Crédit 
Agricole, Airbus and Areva who’ve helped us a great 
deal to establish ourselves as a benchmark in the 
French market.
I believe the best proof of our good relations is the 
prize the Spanish-French Chamber of Commerce gave 
us in 2009 for being the best Spanish company in 
France.

What are prosegur’s Future 
plans in France?
We continue to support the French market by our 
presence here. It’s a very important market in our 
view, where we have a lot to learn. In these times of 
economic uncertainty we are focusing a little more 
on cost containment and HR management, without 
abandoning our quest for excellence and quality in 
service provision.
We’re aware of our global concept of service but even 
so each market has its own particular features. We 
are attempting to go deeper into the French market 
because this will help us consolidate our position in 
the country.

frAnce is A big country 
in our view And A very 
interesting mArket 
where we should hAve  
A presence.
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Sankhya Infotech Ltd. is a leading provider of simulation and training 
solutions. Its commitment is to help corporate organizations and 
institutions find robust end-to-end enterprise-wide training programs. 
Sankhya Infotech provides targeted training solutions and consultancy 
services to meet organizational objectives and business needs.

sankHYa InfotecH Ltd.

srIdHar nadUpaLLI
mAnAgIng dIreCtor

A highly skilled 
workforce is A 
key AdvAntAge
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foUnded In 
1997

In france  
since 2001 

nUMber of eMpLoYees
300

tUrnover
€25 million

What is your company’s core 
business?
Sankhya’s core business is information technology, 
specifically oriented towards simulation, training and 
education.

Why did your company choose 
France? 
In 1998, we received an Airbus delegation at our office 
in India, who liked the quality of our work and invited 
us to demonstrate our capabilities in Toulouse. We 
received the first contract in January 1999. Since 
then, we have been working with Airbus and several 
other customers in France.
Toulouse offered an excellent working environment 
with its central location to most of continental Europe 
and the UK. 
Sankhya plans to invest €10 million in Europe in the 
next two years in Europe, most likely in France.

What is it like doing business 
With the French?
The French take value seriously, and they are serious 
in everything they do, especially when it comes to 
business. They also always provide high-quality work. 
France has welcomed Sankhya with open arms; there 
has been no resistance from any quarter whatsoever.

France is very traditional. Why 
has your company done so Well 
in France?
Sankhya’s success in France can be attributed mainly to 
the excellent workforce. They have been extraordinarily 
professional and highly productive. We worked to 
find common features between Indian and French 
cultures, and it was easy to integrate our technology 
and services within the French establishment. We are 
very happy that the result has been the phenomenal 
growth of our operations in France.

hoW did the invest in France 
agency help you With your 
investment project? 
The Invest in France Agency has been the key link for 
Sankhya. We approached the French Embassy, and 
the Commercial Counsel designated an officer who 
contacted the regional department. The best part of 
the Invest in France Agency is that they are staffed by 
highly competent and friendly people who are willing to 
walk that extra mile to make sure that the experience 
for a potential investor is pleasant and based on trust.

r&d is behind much oF your 
company’s success. is France 
a good place For r&d?
Sankhya collaborated with the École nationale 
supérieure d’ingénieurs de constructions 
aéronautiques for joint R&D into writing new internet 
protocols for communicating large multimedia 
content. The project was a great success.

sAnkhyA’s success in 
frAnce cAn be Attributed 
mAinly to the eXcellent 
workforce. they hAve 
been eXtrAordinArily 
professionAl And highly 
productive.
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pHILIppe goIx
PresIdent And Ceo

frAnce’s 
innovAtion 
clusters: the 
best pArtners 
for r&d

sIngULex
Singulex develops high-sensitivity, high-precision immunoassay 

technology to improve disease monitoring and enable earlier detection, 
with the aim of transforming chronic disease management and 
improving patient care while reducing healthcare costs. In 2010, 
Singulex decided to set up its R&D center in France. Philippe Goix, 
President and CEO, tells us all about this collaborative project.
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foUnded In 
1997 in Alameda,  

California, United States

In france 
since 2010

nUMber of eMpLoYees
around 250 worldwide

hoW did your company choose 
to invest in France?
When we were ready to make our technology available 
in Europe, we decided to set up an R&D center in 
France in association with Lyonbiopole, the Lyon-
based innovation cluster for diagnostics and biotech 
research. We have been there since 2010, providing 
sales and technical support to our European clients. 

did your company receive any 
Financial support to set up 
your r&d center in France?
In deciding where to establish our European presence, 
France appealed to us because of the funding poten-
tial. As an example, the prestigious Interministerial 
Fund (FUI), which provides billions in R&D funding, 
provided a substantial grant for our Crohn disease 
research program. 

What are the main advantages 
oF being in lyon?
We chose Lyon for a new center to drive our R&D 
because of the area’s concentration of diagnostic  
and biotech companies and hospitals with major  
programs in infectious disease, oncology, 
immune-monitoring and immuno-modulation. The city 
is also well located for our customers and convenient 
to reach from most places in Europe including the 
biotech hubs in Switzerland and the UK. A number of 
tax incentives and benefits helped seal our decision, 
including a three year matching grant program with 
the Hospital of Lyon, which will culminate at the end 
of 2013.

hoW did the invest in France 
agency help you With your 
investment project?
The Invest in France Agency worked with Singulex 
for two years to help ensure our success in France. 
They helped us evaluate various regional programs 
and identify partnerships and other opportunities so 
we could reach our goals. 

What are singulex’s Future 
plans in France?
Our unique Crohn disease research program is 
focused on the development of key immunoassays 
whose high sensitivity and resolution will allow earlier 
detection of Crohn and enhanced actionability for 
diagnosis, treatment and monitoring. The program, 
which includes use of 11 different biomarkers over 
multiple serial-monitoring points, is being developed 
in cooperation with Lyon Hospital and Indicia our 
clinical and laboratory partners.
We’re very happy to be part of this dynamic 
environment. We are especially excited about the 
prospect of working with local partners in utilizing our  
proprietary digital assay technology to monitor  
Crohn disease patients through diagnosis, post-surgery  
and post-treatment.

frAnce AppeAled to us 
becAuse of the funding 
potentiAl.
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frAnce,  
A greAt plAce 
to conduct 
reseArch 
progrAms

stefano dI LULLo  
PresIdent, CArdIAC rhythm 

mAnAgement 

Sorin is a leader in the development of medical technologies in the 
cardio-vascular field. During the last 10 years, they have invested more 
than €200 million in research and development. Stefano Di Lullo, 
President, Cardiac Rhythm Management, tells us why Sorin chose France 
for its research program.

sorIn
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foUnded In 
1977

eacH Year 
More than one million 

patients are treated  
with Sorin Group  

devices in more  
than 80 countries  

nUMber of eMpLoYees
3,750 worldwide

What is sorin’s main business?
Sorin is a leader in the development of medical 
technologies in the cardio-vascular field. We are able 
to treat over one million patients per year with our 
life-saving technologies in over 80 countries.

did you receive any government 
support For your investment 
project?
In 2009, we inaugurated our new state-of-the-art, 
worldwide center of excellence for the cardiac rhythm 
management business. One of the reasons why we 
chose France is that the French government also places 
a significant amount of importance on the efforts 
around innovation and research and development. A 
good example of this is France’s research tax credit. 
During the last 10 years, we have invested more 
than €200 million in research and development. As a 
result, I must say that we are very proud to have been 
awarded the “best Italian Investor in France” award 
from the Invest in France Agency.

have you been able to Work 
Within a strong netWork in 
France?
In France and in the Paris region, there are a significant 
number of private and public institutions with whom 
we dialog. Whether these are the French National 
Institute for Research in Computer Science & Control 
(INRIA), or the French National Institute for Health 
and Medical Research (INSERM), or companies 

such as Orange with whom we developed our new 
remote monitoring system which we just launched a 
month ago; or companies like STMicroelectronics or 
the French Atomic Energy and Alternative Energies 
Commission Electronic IT Laboratory (CEA-Leti). The 
fact is that in France there is an extremely strong 
network, both private and public, with whom we work 
to drive innovation moving forward. This innovation 
is what really allows us to grow.

What are your Future projects 
in France?
One of our new innovation efforts and our most 
important innovation efforts in the future is going to 
be our “Intense” project. We are extremely proud of 
the fact that “Intense” was chosen to be one of the 
“Projects of the Future” to receive funding from the 
French government’s “National Investment Program” 
to drive a solution for patients today suffering from 
heart failure disease. Both with financial incentives, 
but also by helping put us in contact with key players 
and key experts, the French government has been a 
significant help for us to build this project moving 
forward. We have been able to work within the network 
in France to create a strong consortium, of both public 
and private institutions, which is designed to work 
together and to try to develop this new therapy. Once 
this is successful, we are extremely confident that 
this will be the source of growth, new employment 
and further industrialization of our activity in France.

one of the reAsons  
we chose frAnce is  
thAt the government 
plAces significAnt 
importAnce on 
innovAtion And r&d.
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increAsing 
competitiveness 
through A solid 
pArtnership

LI weIqIan
ChAIrmAn

Spark Machine Tool Company Ltd. is one of the pillars of the Chinese 
machine tool industry. Its products are sold in every province of China, 
as well as in France, Germany, Japan and more than 40 other countries. 
In 2009, Spark acquired long-time French partner Somab. Spark’s 
expansive market access combined with Somab’s R&D and technological 
prowess have enabled Spark to bring better products to new markets.

spark MacHIne tooL coMpanY Ltd.
‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰
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foUnded In 
2002

2009 
Acquired Somab

partnersHIp
30 years of partnership 

between Spark  
and Somab

spark Has operatIons 
in more than  
40 countries

What is your company’s core 
business?
Spark manufactures large turning machines, large 
digitally controlled CNC lathes and precision roll 
grinders. Spark’s products are used in a wide range 
of industries, including the aerospace, automotive, 
petrochemical, steel rolling, and paper industries. In 
France, Spark is the largest machine tool manufacturer. 

tell us more about your 
partnership With somab…
Spark has been collaborating with Somab for 30 years. 
Through this rich experience, we have built up a deep 
mutual understanding and trust, which led, in 2009, 
to Spark acquiring 82% of Somab, with the remaining 
shares held by its employees. 
Spark has access to the Chinese market and a 
cost advantage, while Somab has a high degree 
of technological prowess. Above all, we have been 
able to leverage our complementary strengths: it’s 
a successful cooperation model that I would highly 
recommend to Chinese entrepreneurs.

regarding restructuring 
and relocating production 
– What Was your experience 
and hoW did you protect your 
WorkForce?
Spark has always protected its workforce as its 
business has grown. At the time of the acquisition, 
we promised that there would be no reduction in 
employees for a year – and until now, there have 
been no layoffs. The full trust of our French colleagues 
continues to be the basis for our operations in France.

What beneFits have you draWn 
From somab’s r&d capabilities? 
Would you recommend France 
to other chinese companies?
I would definitely recommend France for improving 
technology and product quality: this has been at the 
heart of Spark’s experience. Somab has an excellent 
R&D team, and working together has been the 
biggest reward from our French operations. Creating 
world-class machine tools requires a long period of 
cooperation, but our manufacturing technology now 
rivals that of developed countries.

What has been the biggest 
beneFit oF investing in France?
Perceptions in Europe of Chinese machine tools 
have been totally transformed, as we now jointly 
manufacture mid-range and some high-end products. 
French companies are now aware that our products 
enable them to lower overheads and increase their 
competitiveness. This has been a major success for us.

i would definitely 
recommend frAnce for 
improving technology 
And product quAlity: 
this hAs been At the 
heArt of spArk’s 
eXperience.
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frAnce: the right 
country  
to produce  
high-quAlity 
products

zHang LIang
ChAIrmAn

Founded in 1998, Synutra is a major dairy corporation specializing in 
high-quality infant formula that encompasses product R&D, production, 
marketing, and consulting services.

sYnUtra
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What is your company’s core 
business in France?
We have cooperated with Sodiaal’s subsidiary 
Eurosérum for 25 years: they provide whey and milk 
and Synutra is responsible for production, packaging 
and sales in China. Whey is a main raw material for 
infant formula and accounts for 50% or more of high-
end formulas. For this project with Sodiaal, we have 
invested around €90 million in France to build an infant 
formula production plant with an annual capacity of 
100,000 tonnes.

What is France’s key competitive 
advantage For your company?
France’s competitive edge in the dairy industry is its 
raw materials. For our company, this means whey – 
and whey requires a lot of cheese. Denmark, Ireland 
and Australia do not have sufficiently high domestic 
demand for cheese. We considered the United States 
and Italy, but American cheese is colored, which 
requires processing and thus higher overheads, while 
Italy makes cheeses with low whey content compared 
with hard French cheese. Chinese people also have a 
very good impression of French consumer goods, 
including food, and as such we decided to invest in 
France.

hoW has the invest in France 
agency supported your 
business?
The Invest in France Agency has done a tremendous 
amount for us. Investing and building factories involves 
interacting with many government departments. Since 
we had not had to deal with this in the past, we didn’t 
know who to turn to. The IFA proved to be a great 
help in communications and especially coordinating 
with the French government, local authorities and the 
municipality.
The process France uses to engage investors is simple 
and quick. The IFA has been very proactive from the 
outset and its corporate outreach and services are 
outstanding. And you can feel the enthusiasm of their 
team – this is most important.

hoW Would you evaluate 
France’s r&d and innovation 
capacity?
France has the right technology and its food industry is 
actively engaged in R&D and innovative work. France 
has a great understanding of dairy, which means that its 
basic research is more in-depth than in other countries. 
All of our formulas are now made in France, and only 
the packaging is carried out in Qingdao.

frAnce hAs the right 
technology And 
its food industry is 
Actively engAged in 
r&d. frAnce hAs A greAt 
understAnding of dAiry; 
its bAsic reseArch is 
more in-depth thAn in 
other countries.

foUnded In 
1988

partnersHIp 
25 years of partnership 

between Synutra and 
Sodiaal

InvestMent
Approx. €90 million   

in France

frencH pLant 
that can produce 100,000 

tonnes per year
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LI dongsHeng
ChAIrmAn And Ceo

frAnce:  
A strAtegic 
bAse to serve 
the europeAn 
mArket 

Founded in 1981, TCL is one of the largest Chinese consumer 
electronics companies. In 2003, TCL acquired Thomson’s color TV 
business and formed a new joint venture, TTE. In 2004, TCL and Alcatel 
established another joint venture, T&A Mobile Phones Ltd., which became 
a wholly-owned subsidiary of TCL in 2005.

tcL
‰‰‰‰‰
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foUnded In 
1981

revenUes 
38% of TCL’s sales 

revenues in 2012 came 
from its overseas 

business units

nUMber of eMpLoYees 
68,000 employees 

throughout  
Asia, America,  

Europe and Oceania

saLes offIces 
in more than  

80 countries and regions

What advantages persuaded tcl 
to invest in France?
There are three advantages. Firstly, France is at the 
heart of the European Union, so being here puts us 
in a strategic position to serve the European market. 
Secondly, France’s energy and transport infrastructure 
is highly developed, and thirdly, its legal structures are 
transparent and strong. 
The French government attaches great importance 
to its investment environment, and is paying special 
attention to improving its judicial and tax codes. For 
example, the IFA has kept us up-to-date on investment 
opportunities and helped explain the investment 
environment and new government policies. 
France also highly prizes innovation. By having a 
subsidiary in France, we can not only cope more easily 
with trade barriers to the European market, but also 
more easily acquire new technology and talent.

hoW Would you describe your 
French employees to chinese 
investors?
French employees are very energetic. They are very 
adaptable and have a strong ability to innovate. Many 
of our French workers are outstanding researchers 
and managers. For example, the 35-hour work week 
hasn’t had a negative impact on business.

do you Feel that France is your 
company’s gateWay to europe? 
In the early stage of TCL’s international operations, 
our initial work in France prepared us for a larger 
scope of operations in the European market. France 
is an extremely important market, both in Europe 
and globally. France’s investment environment and 
investment policies also have unique advantages. For 
instance, the cost of setting up a business in France is 
relatively low compared with the rest of Europe. France 
also has a rich cultural and artistic heritage – these 
things can improve a company and the perception of 
its product brand. 

hoW has investing in France 
helped to solidiFy tcl’s position 
as a global brand?
Most of all, our success in the French market has 
led to benefits in other European markets. Our 
operations in France have enabled us to have a 
better understanding of the European market, thus 
building a solid foundation for the future. Through 
our investments in France, we have broadened our 
sales channels, improved our access to technology 
and talent, and expanded our product lines. 

frAnce is An eXtremely 
importAnt mArket, both 
in europe And globAlly. 
frAnce’s investment 
environment And 
investment policies Also 
hAve unique AdvAntAges.
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Acquiring 
french brAnds 
to become  
A globAl plAyer

raYMond LIU
ChAIrmAn And Ceo

The Beauty Group began operations in 1920 as a recognized and 
authorized retailer of luxurious watch brands in Asia. After a series of 
acquisitions of French companies in the 1990s, it grew to become an 
international group of luxury brands providing beauty and lifestyle 
products and services. The company now operates in the fashion and 
skincare sectors in France.

tHe beaUtY groUp
‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰‰
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foUnded In 
1920

owner 
of four French fashion  

and skincare brands

30 Years 
of experience with  

French brands prior  
to its first acquisition

growtH 
2600% in global  

turnover at Ingrid Millet, 
its flagship  

skincare brand

hoW did you come to oWn French 
brands?
I’m the third generation in my family to be a luxury 
goods retailer in Asia. I totally reinvented our business 
through my acquisitions in France. From retail we 
made the leap into brand ownership. We’ve been 
trading French luxury brands since 1959 and went into 
skincare brands in the 1980s. In 1998, we bought our 
first brand, Maud Frizon. Maud Frizon was a pioneering 
French shoe designer and fashion icon. She opened 
her first shop in the Left Bank of Paris, and all the 
other luxury brands followed her. We have just opened 
a 4,000 sq. m. concept store in the cultural heart of 
Beijing that was inspired by her first location. This 
concept store is the largest store in China operated 
by a single company. We do everything from owning 
the brands to operating the store. 

you oWn renoWned French 
skincare brands: hoW did you 
beneFit by acquiring them?
There’s no hope of being a player in the global industry 
without owning French brands. In fact, we are the only 
Hong Kong or Chinese group to own French skincare 
brands. I’m competing with multinational giants! 
But despite the difference in scale, we’ve collected 
prestigious awards year after year – like the Beauty 
Awards from L’Officiel, Cosmetique Magazine and 

Victoire de la Beauté. With Ingrid Millet, we inherited 
an extremely reputable brand and its R&D and 
production expertise. Nearly all our products today 
are still manufactured in France. We have also bought 
Bioscreen, which makes “dermocosmetics” – products 
based on very scientific research. Both brands have 
done very well. Bioscreen’s annual turnover has grown 
tenfold and our global turnover for Ingrid Millet has 
grown 26 times.  

What is it about France that 
makes it the top choice in your 
industry?
When I acquired the brands, I also acquired their 
reputations and R&D, their workforce and their 
expertise: this enables me to compete with international 
groups. Furthermore, the French education system 
produces the scientists and engineers that I need to 
grow my business. France also has an ecosystem 
of strong suppliers that support our R&D and 
manufacturing – they help to shorten the lead time 
to get new products to market. French standards are 
very strict, so my products are of much higher quality 
compared with Asian-made products. There’s huge 
value in producing in France because of its reputation 
for high quality, high standards and R&D. I have total 
confidence in not only the products but also in my 
French employees. 

there’s huge vAlue 
in producing in 
frAnce becAuse of its 
reputAtion for high 
quAlity, high stAndArds 
And r&d.
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A stAble 
pArtnership

UMesH cHowdHarY
vICe-ChAIrmAn And  
mAnAgIng dIreCtor

Titagarh Wagons Ltd. (TWL) is one of the leading private-sector wagon 
manufacturers in India, with its headquarters in Kolkata. It has multiple 
production facilities in Kolkata, Bharatpur and Douai (France) and is one 
of the largest manufacturers of railway wagons in India and in France 
catering to the entire European railway network.

tItagarH wagons Ltd.
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foUnded In 
1997-98

In france  
since 2010 

nUMber of eMpLoYees
210 in France, 

~3,000 worldwide

What is your company’s core 
business?
TWL is primarily engaged in the business of manufacturing 
railway wagons & EMUs (coaches), Bailey bridges, heavy 
earth-moving and mining equipment, steel and SG iron 
castings of moderate to complex configuration. We have 
recently ventured into manufacturing offshore vessels.

Why did your company choose 
France?
TWL chose France for its highly skilled workforce 
backed by superior technology, its rich intellectual 
capital, its high operating leverage, its complementary 
capabilities, and its robust national infrastructure.
In July 2010, TWL acquired ArbelFauvet Rail (AFR), 
a railway rolling stock manufacturer based in Douai, 
France. There was synergy between the businesses. AFR 
manufactured freight wagons and tank containers for 
the European market, and TWL manufactured railway 
wagons to cater to a growing demand in India and 
neighboring markets.

What makes France attractive 
to you as an investor?
The coming together of the business interests of India 
and France has been advantageous to each side, and the 
collaboration between the two is more powerful than the 
work of each enterprise on its own.
France offers a wide range of engineering talent, and this 
helped us establish our initial setup and get off the ground 
quickly. France provides a pro-business environment 
where its government is willing to listen and to provide 
advice and support throught the Invest in France Agency 
and local authorities.

What is it like doing business 
With the French?
France provides Indian businesses like ours with an 
excellent foundation of robust infrastructure that makes 
it possible to develop quickly in a cost-effective way.
We recognize that we have a partner in France for 
whom the concept of ‘second best’ just doesn’t exist. 
In this respect, we see France as a country that can 
help in moving our entrepreneurial aspirations forward.
France stands for stability and dependability. Indian 
businessmen believe that this stability is derived from 
a credible social fabric with a solid foundation in ethics 
and culture.
We hope to continue to grow in similar lines of 
business as we are doing now.

did your company receive any 
government support to set up 
your business in France?
The Invest in France Agency and other agencies have 
been quite supportive in providing us with booklets 
and databases necessary for business.

r&d is at the root oF your 
company’s success. is France 
a good place For r&d?
The workforce is quite motivated and highly skilled, 
especially when it comes to R&D. The French government’s 
emphasis on R&D, supported by relevant taxbreaks, is 
driving this culture of intellectual capital creation into areas 
of cutting-edge technology.

for our french pArtner
the concept of ‘second
best’ just doesn’t eXist…
frAnce cAn help move 
our entrepreneuriAl
AspirAtions forwArd.
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pHILIppe deLaHaYe 
Ceo toshIbA frAnCe 

frAnce, A good 
plAce for 
r&d through 
AlliAnces

Toshiba is a world leader and innovator in pioneering high technology, 
a diversified manufacturer and marketer of advanced electronic and 
electrical products. Philippe Delahaye tells us why Toshiba chose to 
invest in France.

tosHIba
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foUnded In 
1939

groUp tUrnover  
€62 billion (2011)

nUMber of eMpLoYees
203,000 worldwide,  

2,200 in France

Why did toshiba choose to 
invest in France?
The decision to invest in France was taken in the late 
1980s due to the size of the market for electrical and 
electronic products to be sold on the European market; 
the French market is one of the three largest in Europe.
Toshiba has operated successfully in France thanks to 
the quality of the distribution channels it has been able 
to connect with and thanks to its ability to select good 
suppliers in France with the same quality standards 
as we could find in Japan at that time.
What also makes France attractive is the ability to 
build very useful relationships with other partners 
in the country.

is France a good place For r&d?
France is a good place for R&D, not only for proprietary 
R&D but especially – and this is now one of Toshiba’s 
priorities – for R&D through alliances with other 
local companies to develop an R&D ‘ecosystem’ in 
France. France has many small innovative companies. 
Increasingly now, thanks to R&D programs, innovation 
clusters have been started in France and it is easy 
for a large group investing in the country to connect 
with these small innovative companies to do R&D 
together. There is a benefit for the investors and for 
the local companies. We are very happy about these 
partnerships.

What is it like Working With 
French people?
We started a factory as part of our operations in France. 
It was a challenge for us to reach the same level of 
productivity and quality that we had in Japan for 
instance. But in fact it has been a success. We found 
that the French technicians and operators were able to 
reach the same standards with more initiatives, more 
ability to be flexible than in Japan. As such, the result 
was the same level of productivity and quality with a 
bit more innovation, which is key for Toshiba because 
the motto of the group is “Leading Innovation”. So it 
was important to succeed in that way.

What are your company’s 
Future plans in France?
Our future plans are to continue to develop Toshiba’s 
offer in France. Today we are present in consumer 
electronics, technical products and office automation 
but the technology is changing rapidly including the 
internet and all the other equipment connection 
possibilities, such as cloud computing. Our plan is 
to develop new offers working closely with advanced 
companies in France. We have already done this in the 
multimedia business and we are about to do this for 
smart community and smart grid technology projects.

frAnce is A good plAce 
for r&d, not only for 
proprietAry r&d but 
especiAlly […] for r&d 
through AlliAnces with 
other locAl compAnies 
to develop An r&d 
‘ecosystem’.
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frAnce, A reAl 
source of 
inspirAtion

caroLe favart 
generAl mAnAger 

toyotA motor euroPe

Carole Favart, General Manager of Toyota Motor Europe, founded the 
Kansei Design unit nine years ago. Ms. Favart, who is clearly passionate 
about her job, explained to us why France is a leading nation when it 
comes to design and innovation.

toYota
‰‰‰‰‰‰‰‰‰‰



frAnce boAsts high-
quAlity eXpertise hAnded 
down from generAtion 
to generAtion.
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foUnded In 
1937

In france 
since 1971

 

nUMber of eMpLoYees
Toyota France employs 

around 8,500 people.

can you tell us about toyota’s 
design Facilities in europe and 
in France?
Toyota has a design studio in at the Sophia Antipolis 
technology park, near Nice. Its chief executive is 
Japanese and it employs 40 people, including around 
20 designers responsible for developing experimental 
models for the company as one of four such studios 
around the world. I personally manage Toyota Europe’s 
design department, which is based in Brussels. We are 
more production-oriented and work with numerous 
French companies, including high-end suppliers 
of textiles, films and paints. We have also forged 
partnerships with universities, research centers and 
top higher education establishments such as Arts et 
Métiers in Paris.
We are involved in early-phase design strategy, while 
also working closely with production. But our core 
activities revolve around the creation of emotional 
experiences.

do you agree With the idea that 
France has a speciFic approach 
to design? 
Yes, of course! France is at the intersection of various 
cultural influences, between the stripped-down logic 
of northern Europe and the more fanciful sensibilities 
of southern Europe. It displays interesting cultural 
specificities that are difficult for the Japanese to 
decipher. 

What characterizes the ‘French 
touch’, in your opinion?
The ability to intellectualize and to generate concepts, 
but also the way in which luxury and premium prod-
ucts are handled. France boasts high-quality expertise 
handed down from generation to generation that is 
a real source of inspiration for us, which we try to 

incorporate in our products. While we may take our 
cues from Japanese culture, we then adapt them to 
the French market. Certain aspects of Japanese culture 
are highly appreciated in France and vice versa. In 
fact, the two countries have a lot in common when 
you look at the subtleties. 

do you believe that this ‘French 
touch’ reFlects a particular 
vision oF the World?
I think it manifests itself in a number of ways: natural 
elegance and refinement, a hedonistic and epicu-
rean philosophy that is very singular, and a gestural 
aesthetic (such as that found in its cuisine) that it 
shares with Japan. The French notion of luxury is 
one that does not exist in other countries. France 
has a real passion for physical objects. But there is 
also an awareness that objects must exist in an envi-
ronment. Indeed, the appreciation of empty space is 
one of French design’s key concepts, just as it is in 
Japan. This vision of the world strikes a chord with 
the Japanese, because it echoes their own culture.

in your experience, does France 
oFFer Fertile ground For 
innovation? 
Yes, absolutely. France is renowned for it. Toyota 
cannot afford not to be in France, not only for industrial 
reasons but also because of the unique vision we were 
just discussing. There is a lot of healthy competition 
at play in the country. There are many bright people 
here who are very keen to create synergies. I believe 
we must consolidate the links between research and 
design. This is why I have developed a policy to seek 
long-term partnerships with research laboratories. 
There has to be a three-way synergy between 
engineering, design and products. That is the key. 
And it is a real possibility in France.
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sUresH vazIranI
ChAIrmAn & mAnAgIng  

dIreCtor

Transasia Bio Medicals Ltd. is India’s largest clinical diagnostic 
company which designs, manufactures and offers globally competitive 
healthcare products and services. Headquartered in Mumbai, Transasia 
Bio-Medicals Ltd. began operations in 1985, and is one of India’s largest 
in vitro diagnostics companies, offering solutions and products in 
biochemistry, hematology, coagulation, ESR, immunology, urinalysis, 
critical care, electrophoresis, molecular diagnostics, diabetes 
management and microbiology.

transasIa bIo-MedIcaLs Ltd.

r&d At the 
center of our 
pArtnership
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foUnded In 
1985

InstaLLatIons 
38,000 throughout India

exports  
to more than  

90 countries across  
the globe

we decided to invest in 
frAnce for its strong 
technologicAl bAse And 
eXpertise in r&d.

What is your company’s core 
business?
Transasia is recognized as a leading player in the 
diagnostic world. It provides world-class quality and 
technology with unmatched standards of customer 
satisfaction.
The McEvoy and Farmer report on IVD industry in India 
(2006) ranks Transasia as the number one company in 
the Indian diagnostic industry.
It has the largest sales and installation base with over 
38,000 installations throughout India.
In collaboration with leading international companies 
like Sysmex, Medica, and Diesse, it offers a complete 
suite of in vitro diagnostics products. It is the only Indian 
manufacturing and exporting company for sophisticated 
biochemistry analyzers. Today, the company produces 
world-class equipment sold in India, but also exported 
to more than 90 countries across the globe.

Why did your company choose 
France?
Transasia Bio Medicals Ltd. acquired France’s Maxmat SA 
in 2012. Maxmat specializes in the design, development 
and manufacturing of automated analyzers and reagents 
in the field of clinical chemistry and immunology.
We decided to invest in France for its strong technological 
base and expertise in R&D. France is also attractive to 
us for its central location and its very good connections 
to the world. We have had a very positive experience 
working in France and hold a positive image of the 
country: open, transparent and multicultural.

What are your company’s 
Future plans in France?
Since the acquisition in October 2012, we have expanded 
our R&D team.
In the coming months, we plan to further expand 
the R&D center and also look at the possibility of 
manufacturing some high-tech products in France.
In addition to expanding our R&D, we are expanding the 
sales & marketing team in France to take responsibility of 
selling our group’s products in French-speaking African 
countries.

What is it like doing business 
With the French?
The French are very demanding and are able to provide 
work of high quality.
We are very happy to see that in the 10 months since we 
acquired the company, they have developed an excellent 
high-tech analyser for diabetes care.

did your company receive any 
government support to set up 
your business in France?
The Invest in France Agency worked closely with us in 
acquiring Maxmat. The IFA has been very supportive in 
guiding, supporting, and providing all the information 
we need to succeed.
So far we have acquired 10 companies in seven 
countries but it is only in France that we have received 
active support and co-operation from a government 
agency.
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tUbe InvestMents of IndIa Ltd.
Tube Investments of India Ltd. has grown consistently since it first 

began, breaking new ground and traversing geographical and engineering 
frontiers.The company started with the objective of providing mobility to 
the common man in the form of a bicycle and has since diversified into 
building components for two-wheelers, passenger cars, commercial 
vehicles, railway wagons, and coaches.

Mr. MM MUrUgappan
ChAIrmAn 

confidence in engineering 
& product development
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tUrnover
€30 million in 2012-13

Markets served
Europe,  

North America, Asia

frencH pLants
Two 

(Troyes and La Verrière)

nUMber of eMpLoYees
Approx. 200

we chose frAnce 
for its knowledge in 
technology.

What is your company’s core 
business?
TIDC, a division of Tube Investments of India Ltd., has 
three manufacturing facilities in India. Over the last five 
decades, the company has manufactured high-quality 
precision chains and fine blanked parts for a variety 
of end users in the automotive, cement, fertilizer, and 
general engineering industries.  

Why did your company choose 
France? 
We chose France for its knowledge in technology, 
engineering and product development. This knowledge 
has helped TIDC enhance its product offering. 
We appreciated the highly skilled engineers and 
technicians, as well as the R&D efforts supported by 
governmental institutions. 
Since 2002, TIDC has been working with the company 
Sedis. They have been good partners and have been 
able to collaborate on projects to enhance their market 
presence.  
We feel comfortable working with the French 
authorities in France as well as in India.
Lastly, France is attractive to us because of its growing 
market of high-tech products. It also has a balanced 
economy of manufacturing and agricultural activities, 
thus providing opportunities in various fields for 
industrial products.

What are your company’s Future 
plans in France?
We plan to continue to invest and develop the industrial 
chains in France and other neighboring EU markets. 
We would like to build on the synergies we’ve created 
with our partners as well as the agencies we work with 
in France.  Also, other factors, such as the availability 
of highly skilled engineers and technicians, and the 
R&D efforts supported by governmental institutions, 
will play an important role in our plans in France.

r&d is at the root oF your 
company’s success. is France 
a good place For r&d?
We believe that the French government has been 
proactive in taking steps to make France a good 
place for R&D. We understand that, over the last few 
years, the French government has been implementing 
policies to increase the industrial crossover of research 
projects. Some of the policies include innovation 
clusters that have been bringing together teachers, 
researchers, and industry stakeholders to develop 
collaborative R&D projects and France’s research 
tax credit, which is one of the most incentivizing tax 
measures in Europe.  
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MIcHeL Langrand 
PresIdent 

veluX in frAnce,  
A 40-yeAr 
success story!

Michel Langrand, President, tells us about Velux’s success in France. 
The company was founded in France in 1964 and has four industrial sites 
where it produces roof windows, blinds and roller shutters. The group is 
happy to make sizeable R&D investments in the country and the Velux 
Foundation is a leading sponsor of France’s national monuments.

veLUx france 
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foUnded In 
1942;  

in France since 1964

operates In  
more that 40 countries

nUMber of eMpLoYees
10,000 worldwide;  

900 in France
the mAin reAson for 
veluX to be here in 
frAnce is to be close to 
our customers.

What are velux’s operations in 
France?
Velux was founded in 1964 here in France and ever 
since it has enjoyed continuous growth and success 
in the country. Today, we employ close to 900 people 
and have four industrial sites where we produce roof 
windows, blinds, roller shutters. We also have a sales 
company with four regional centers in France.

What kind oF partnerships have 
you developed in France?
We have developed a number of local partnerships. 
Some with historical monuments thanks to the Velux 
Foundation: we are one of the main sponsors to 
renovate the Sainte Chapelle in Paris. We have also 
developed some industrial partnerships with large 
groups like Saint-Gobain and we have a lot of partner-
ships with the roofers and craftsmen who install our 
products thanks to our training center. In the same 
way, we have decided to be supplied with pine wood 
from France’s Landes forest which only provides us 
with certified wood.

What else makes France 
attractive to investors?
The main reason for Velux to be here in France is to 
be close to our customers. The second reason is that 
by being local, we save lots of CO2 and a lot of energy 
as well in our products.

r&d is at the root oF your 
company’s success. is France a 
good place For r&d?
The Velux group has decided to have its research and 
development centers both in Denmark and in France 
in Marnay, near Besançon, for roller shutters. Our first 
big project is the “Model Home 2020” to develop the 
house of the future thanks to daylight and fresh air in 
the house. We have built a house in France and have 
a family living there who will give us practical advice 
about real comfort in the house.

What are velux’s Future plans 
in France?
The immediate project today has been the launch of a 
new generation of roof windows. It has been a huge 
investment in France. The group has invested more 
than €27 million to make sure that we would have roof 
windows that will meet and fulfill the criteria of the 
future giving more daylight, more comfort and less 
energy spent in the house.
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frAnce,  
A very 
interesting 
mArket

anders baY 
busIness develoPment 

exeCutIve

Vestergaard is a Danish manufacturing company that specializes in 
making equipment for the aviation industry. With their new office in the 
Paris region, they hope to gain new customers due to Paris’ position as 
a major airport hub. Anders Bay, Business Development Executive, 
explains why. 

vestergaard
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foUnded In 
1962, in Godtfred 

(Denmark)

nUMber of eMpLoYees
approx. 250 

frAnce works in A very 
different wAy And it 
cAn seem complicAted 
At first, but it’s A very 
interesting mArket.

What is vestergaard’s main 
business?
Vestergaard is a Danish manufacturing company 
that specializes in making equipment for the aviation 
industry. Our plants are one hour from Copenhagen. 
We mainly produce winter de-icing products for 
planes, but we also provide toilet and water supply 
services for this niche sector.

Why did you choose France?
We have a lot of customers in France, especially at 
Paris Orly and Paris-Charles de Gaulle international 
airports, but also in regional airports. We established a 
sales and service office not far from Paris a couple of 
months ago. We wanted to set up business in France to 
be closer to our clients and offer them a better service, 
but we also hope to gain new customers since Paris 
is a major airport hub.

hoW did the invest in France 
agency help you?
The Invest in France Agency was very useful and 
provided us with a lot of information when we 
started to consider setting up in France. This gave 
us background information about doing business in 
France and enabled us to overcome the clichés that 
we had about employment law for instance. They 
also gave us practical assistance – for instance on 
potential sites, which helped us to decide whether the 
project was viable – as well as contacts with local and 
regional partners who also helped us find a location 
for our office.

What advice Would you give to a 
company interested in investing 
in France?
I would recommend that they be patient and not to 
expect things to be the same as in Nordic countries. 
France works in a very different way and it can seem 
complicated at first, but it’s a very interesting market 
and we expect to reap a lot of benefits from our new 
site!
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frAnce, An ideAl 
country for 
recruiting  
top tAlent

anne de kerckHove
mAnAgIng dIreCtor emeA

Videology is a technology company that enables advertisers to find 
their audiences across devices. From having nobody in France a year 
ago, they now have twelve people working in their new Paris office. In 
this video interview, Anne de Kerckhove tells us why Videology chose 
France.

vIdeoLogY



first of All in mediA 
And Advertising, frAnce 
is one of the power 
centers of europe And 
the world.
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foUnded In 
2007

operates In 
26 countries

So it’s a mix of the centrality of France, the ability 
to service Europe from France, and just the simple 
fact that in media and advertising Paris is one of the 
powerhouses of the world. So it’s absolutely vital to 
have partnerships here locally for us in France and in 
the Paris region. We’re incredibly lucky: I think that 
most of our clients are within 15 km of our office.
The Paris region in very important, but we also have 
partnerships throughout France. They happen to be in 
technology, data, as well as media and entertainment. 
All the big broadcasters are partners that we work 
with. France is uniquely lucky to have a company like 
Dailymotion, which is both a leader in the video space 
and the technology space. We’ve got partners like 
Sticky Ads and AdVideum who are again small young 
companies that three years ago didn’t exist and now 
really run the video space in France.
 
What are your Future plans For 
videology in France?
What is wonderful for us here in France is that you 
actually happen to be talking to me on the day we are 
moving into our Paris permanent office. So, from having 
nobody in Paris a year ago, we now have 12 people on 
board, and therefore we had to find a permanent home. 
So we’ve moved to Rue Pasquier, right in the center 
of Paris and it’s a wonderful office that will not only 
serve France but will be one of the leadership regions 
for Videology. We have all our senior management from 
the U.S. coming over next month to learn about the 
uniqueness of Europe and what we need to do in terms 
of geographical expansion.
Globally we are now one of the fastest-growing companies 
in media and advertising. So for us, it is all about expansion 
and growth, but smart growth, making sure that we have 
the right people, and constantly looking at innovation, 
pushing the boundaries of advertising technology.

What is videology’s main business?
Videology is a technology company in the advertising and 
media space. Basically it allows advertisers to find their 
audiences across devices. So it will find them through 
the use of data and targeting a consumer, from TV to 
connected television, to a tablet, to a mobile, and reach 
them at exactly the right time with the right message.
 
What is videology’s strategy?
The strategy right now is really geographical expansion. 
We are now in 26 countries. Three years ago we were 
in two. So that’s been a primary focus and a big part of 
it because the world of media is very global.
 
What is it like doing business 
in France?
France at first doesn’t feel comfortable because it’s a 
new language. But actually it was very easy to set up in 
France. First of all in media and advertising, it’s one of the 
power centers of Europe and the world. If you think about 
it, you’ve got Havas, Publicis, and some of the biggest 
agencies right here headquartered in Paris. So, obviously, 
it’s a very natural choice to settle into the region.
 
did you receive any help From 
the French government to set 
up your business in France?
We had a lot of help in settling into the country, getting 
registered, finding employees. We were also equally lucky 
to have the Invest in France Agency to help us through 
the process of all the forms and formalities that you 
need to deal with in order to set up a company in France.
 
What kind oF partnerships do 
you have in France?
I was lucky enough to have worked in France before 
and I knew how easy it was to recruit very top talent. 
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frAnce,  
A nice plAce 
for r&d 
projects 

jUan MIgUeL  
vILLar MIr 

PresIdent

Villar Mir Group is the 14th largest group in Spain and regularly works 
on R&D projects in France with the French National Center for Scientific 
Research (CNRS). Juan Miguel Villar Mir tells us why France is so 
important to the Villar Mir Group.

vILLar MIr groUp 
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What is the main business oF 
villar mir group?
The group I set up is well-known, it’s legally known as 
the Villar Mir Group. The group was formed and started 
up from zero capital. Right now, we are the 14th largest 
group in Spain and had the unusual feature of being 
made up of companies in difficulties, now fortunately 
sorted out and working well. The group has different 
divisions and a highly diversified set of companies, 
greatly diversified when making decisions.

r&d is at the root oF your 
company’s success. is France 
a good place For r&d?
Looking to the future, I think that we are doing great 
research work with the help of the Centre d´Energie 
Atomique, in the Centre National de la Recherche 
Scientifique. We are making major technological 
progress worldwide producing photovoltaic quality 
silicon at a much lower cost, with a totally clean 
process.

What is it like to Work With 
French people?
I’m satisfied with the success because it’s always 
pleasing when things turn out well. It has given me 
satisfaction that I value greatly: recognition from 
directors, managers, employees, plant workers, 
trade unions, recognizing the serious and effective 
work that we’ve done, always with full input from our 
French personnel.

did you receive any support 
From the French government 
and the iFa?
Currently, I work in 38 different countries worldwide 
and out of all of them, the country where I appreciate 
that the authorities really look after industry and 
industrial concerns, the best is France, where we 
receive more of a feeling of support. What’s more, 
this feeling in France extends to them supporting us 
in Spain. I was impressed by the attention paid by 
the French Ambassador and the Embassy services 
and the services in France for foreign investors. I am 
thinking about the specific case of the Invest in France 
Agency, a foreign investment agency that always 
aims to ensure that investors are being looked after 
properly. And it has always been like that. I am so very 
grateful for how we have been treated by the French 
government, in France and also in Spain.

i wAs impressed by the 
Attention pAid by the 
french AmbAssAdor And 
the embAssy, And the 
services in frAnce for 
foreign investors.

foUnded In 
1987

annUaL revenUes  
over €7 billion (2011)

operates In
40 countries

nUMber of eMpLoYees
approx. 30,000 
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aLex crUz 
Ceo

frAnce,  
A nAturAl  
mArket

Vueling is a new-generation airline that offers all the services and 
products of traditional airlines, but at a very low cost.Today, they offer 
nearly 20 destinations from Paris, and operate from many airports 
throughout France. Alex Cruz tells us what makes France attractive to 
Vueling.

vUeLIng
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What is vueling’s main business?
Vueling is a new-generation airline which means that 
it offers all the services and products of traditional 
airlines, but at a very low cost. This is a new kind of 
airline and a model that is slowly becoming bigger and 
bigger in Europe. So this is Vueling’s proposition: a 
traditional experience at new prices.

can you tell us more about 
vueling’s experience in France?
We arrived in France six years ago when the first 
flight from Barcelona to Paris took place. From 
there, we have been growing every year little by little 
(destinations, passengers, flights…). Today, we offer 
nearly 20 destinations from Paris, and operate from 
many airports throughout France. In fact, we are the 
entry point to the Mediterranean via Barcelona from 
most of France’s major cities.

France is very traditional. Why 
has vueling done so Well in 
France?
France is a natural market for us. There are such strong 
cultural and business ties between France and Spain 
that it is such an obvious market to connect with and 
indeed, over the years, this has proven to be the case. 
France is our biggest and best market outside Spain 
and is very likely to remain so for many years to come.

What is it like to Work With 
French people?
France is a culture we know well, we have been 
working for and with French people for many years 
now – there are a lot of French people in our company. 
We believe that we know French society quite well.

is France an open country?
France is a country that has very clear ideas as to 
how to conduct itself, how to do business and how 
to relate with other countries. There is nothing better 
than to relate with people that have clear ideas and 
in that respect, as long as we can understand and 
work with the authorities, with promotion agencies, 
with airports and so on, we enjoy the ability to share 
these clear ideas.

did you receive any support 
From the French government 
and the iFa?
From the very start of Vueling’s operations in France, 
we wanted to be close to the French authorities. 
Over the last three years in particular, we have been 
forging a much closer relationship with the French 
government, particularly through the Invest in France 
Agency. They have been guiding us on how to expand, 
how to treat the market differently given specific inputs 
and on some of the ways that we have been marketing 
our products. We feel very welcome and very well-
guided, particularly by the Invest in France Agency.

What are vueling’s Future plans 
in France?
The French market has seen our ability to grow year-
on-year. The Paris market was our particular focus for 
the first few years and it continues to be so. But since 
the beginning of 2012, we have been very interested 
in a number of other cities, from Brest to Strasbourg, 
Nice, Lille, Lyon, Bordeaux and Nantes, which are 
other important markets for us. Our starting point is 
Barcelona and all the different cities connected to it. 
From now on, we can see a great deal of opportunities 
for us to grow not just in Barcelona but with flights to 
other European cities from France.

there Are such strong 
culturAl And business 
ties between frAnce And 
spAin.

foUnded In 
2004

In france  
since 2007

passengers
14.8 million in 2012

aIr fLeet
54 (2013)

nUMber of destInatIons 
63
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xU xInYU
exeCutIve dIreCtor  

And Ceo

investing in frAnce 
helped us optimize 
our product rAnge

Established in 2002, Weichai Power Ltd. is currently one of China’s 
strongest vehicle and equipment manufacturing groups. In 2009, Weichai 
completed the acquisition of France-based marine engine manufacturer 
Baudouin Moteurs.

weIcHaI power Ltd.
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foUnded In 
2002

after saLes LocatIons
200 overseas

tUrnover
Over RMB 60 billion  

in 2011

Market vaLUe 
RMB 100 billion

nUMber of eMpLoYees
50,000 worldwide, 

including 173 in France

hoW has acquiring baudouin 
moteurs helped Weichai poWer? 
What persuaded you to set up 
your european r&d center in 
France? 
In 2008, we sent a delegation to Europe to look for 
investment opportunities, and their first stop was 
France. Our end goal was to restructure to focus 
more on the high-end sector, because we believe that 
Chinese companies will have to start changing their 
business models to include elements like innovation, 
brand, talent, and intellectual property. Investing in 
Baudouin Moteurs has enabled us to expand our 
product range. We are effectively shortening the time 
for our products to reach the market, and efficiently 
translating our plans and R&D into products.
Regarding R&D and innovation, investing in France 
brought Weichai new product and technology 
platforms that we have successfully used to create 
innovative new products. At the same time, we moved 
our research offices from Austria and Germany to 
Marseille, and created a central European R&D center 
for high-power, high-speed diesel engines.

hoW has investing in France 
helped Weichai to strengthen 
its position as an international 
brand?
It has enabled Weichai to realize the first phase of its 
internationalization strategy. We have a better feel now 
for how international investment drives production 
capabilities, and how extending our product range can 
help us to find new opportunities. Acquiring a French 

company has helped us reevaluate our position and 
create a detailed internationalization strategy. We have 
come to understand that “going global” requires going 
overseas to understand the international playing field, 
and a willingness to act in accordance with local legal 
and cultural contexts.

hoW has investing in France 
made Weichai a more global 
company?
By investing in France, our senior management team 
has been able to completely review our company’s 
overall strategy and development plan in light of global 
political, economic, and technological developments. 
In addition, we had the chance to build ‘globalization’ 
into our operating model, into our core values and 
into our corporate culture. Since our investment in 
France, we have successfully completed a number of 
other investment projects in Europe. 

What about your relationship 
With the French authorities, 
both in china and France – hoW 
did they support you?
We are very grateful for the support extended to us 
by the Invest in France Agency. They were helpful 
to us in identifying and helping us through the right 
procedures. In addition, during the acquisition, the 
French government departments and the IFA made a 
very forward-looking decision to support us during 
the bidding and approval process, and very effectively 
helped make this acquisition a reality. Since then, we 
have doubled our revenue growth and workforce.

we Are effectively 
shortening the time 
for our products to 
reAch the mArket, And 
efficiently trAnslAting 
our plAns And r&d into 
products.”
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gordon exeL
vICe-PresIdent,  

sAles And mArketIng,  
AmerICAs And emeA

An importAnt 
AutomAtive 
cluster in 
frAnce

Westport Innovations develops technologies for the automotive sector 
that convert large vehicles from diesel fuel to natural gas. Its path to 
market is through partnerships with original equipment manufacturers 
(OEMs) who demand clean, low-emission engines for light-, medium- 
and heavy-duty and high horsepower applications on the road or off. 
Gordon Exel, Vice President, Sales and Marketing, Americas and EMEA, 
talks about the company’s decision to establish a presence in France.

westport InnovatIons
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the fAvorAble 
Automotive technology 
environment, logicAl 
business linkAges for 
westport And eAse of 
doing business in frAnce 
hAve eXceeded our 
eXpectAtions.

foUnded In 
1995 in Vancouver,  

British Columbia, Canada

tUrnover
US$353.6 million 
 (2012; includes  

Cummins Westport)

nUMber of eMpLoYees
1,043 worldwide

500 in France (2012)

What prompted your company 
to make an investment overseas 
in France?
Westport Innovations’ business is global and we are 
building OEM relationships with European partners 
such as Volvo and Renault. We felt it was important 
to have a strong European base. After a thorough 
assessment of our options, we chose Lyon, France, 
for a number of reasons related to our industry and 
our specific business needs.

Why did you choose France over 
other european countries? 
France has an important automotive cluster. Also, 
Renault, one of our large OEM partners, is 
headquartered in Lyon. Lyon is home to IFP Energies 
Nouvelles (IFPEN), a public-sector research, innovation 
and training center active in automotive technology. 
We can source qualified employees there and through 
the many great universities in the area and throughout 
France. 
Lyon is geographically located to give us quick access 
to most of Europe. Because it’s a smaller city, travel 
in and out is very easy. We also like Lyon’s emphasis 
on urban buses and trucks and their initiatives to look 
at natural gas options for those vehicles – a perfect 
fit for Westport. 

hoW Would you describe the 
partnership and the experience?
Although we are still in the early days of operating in 
France, we have found the experience to be extremely 
positive. We are stabilizing our operation in Lyon and 
plan to leverage more resources to expand in France. 
The favorable automotive technology environment, 
logical business linkages for Westport and ease of 
doing business in France have exceeded our 
expectations. 

What has impressed you the 
most With France’s business 
environment?
We found France to be very welcoming and conducive 
to our company, our technologies and our people. It 
has been easy to open doors and build relationships 
with French companies. With GDF Suez, which 
supplies natural gas for vehicles, has trickled down, 
smoothing the way for partnerships with other 
companies in the supply chain. 

What has surprised you about 
France’s business environment?
We were pleasantly surprised by the amount of support 
the company received when setting up our operations 
in France. It has been very positive and the help we 
received in Lyon was significant. The transition has 
been very smooth for us as people and as an 
organization.
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Wipro Ltd. is one of the world’s most trusted brands, with a history 
spanning more than 65 years. The company ventured into the IT industry 
in 1980. Wipro Systems Ltd., the software products and exports subsidiary, 
was established in 1984. The company was listed on the New York Stock 
Exchange in 2000. Wipro Ltd. is a leading information technology, 
consulting and outsourcing company that delivers solutions to enable its 
clients to do better business.

wIpro Ltd.

frAnce hAs 
seen vAlue  
in leverAging 
the globAl it 
plAtform

bas kLeIn doUweL
generAl mAnAger And 
Country heAd, frAnCe
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setting up operAtions 
in frAnce wAs A logicAl 
step forwArd for 
wipro’s growth in 
europe.

What is your company’s core 
business?
Wipro’s core business is to deliver winning business 
outcomes. With its long industrial experience and a 
360° view of the “Improvement of Business through 
Technology,” we help our clients from all types of 
industries create successful and adaptive businesses. 
We are a company recognized globally for its 
comprehensive portfolio of services, its practitioner’s 
approach to delivering innovation, and its organization-
wide commitment to sustainability. 

Why did your company choose 
France?
In our constant pursuit of future markets and our keen 
understanding of the global economy among industry 
leaders, setting up operations in France was a logical 
step forward for Wipro’s growth plan in Europe. France 
is the second European country in which Wipro has 
opened an office. With a strategy to leverage positively 
changing business scenarios and to explore exciting 
avenues, we aim to partner with customers in delivering 
world-class consulting and IT solutions.

What is it like doing business 
With the French?
Like in any new country, we had to adapt to the 
particularities of the French market, language, way of 
work, culture, etc., and over a period of time, we have 
been successful in establishing ourselves as one of the 
most preferred IT companies in France.

is France an open country?
France has definitely become an open and friendly market 
for global companies who want to explore business 
opportunities. With local business communities opening 
their doors to multinational companies to collaborate 
and deliver cost-effective and high quality ROI-driven 
services, France has seen the value in leveraging the 
global IT platform while keeping the core business 
values and workforce local to the country.

What are your company’s 
Future plans in France?
Wipro is committed to strengthening its presence 
in France. Our plans for France extend beyond just 
investments. We intend to develop a large talent 
pool and connect with France both operationally 
and culturally. And in doing so, we intend to develop 
customized solutions for local market needs and to 
expand our footprint across industries.

setting up operAtions 
in frAnce wAs A logicAl 
step forwArd for 
wipro’s growth plAn 
in europe.

foUnded In 
1945

In france  
since 2002 

nUMber of eMpLoYees
Over 140,000  

worldwide, 
300 in France.

cLIents
in 57 countries
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frAnce, 
forget your 
prejudices!

toMas feLLboM 
founder & PresIdent

The network invented by YUMP aims to create “academies” to detect 
business creation projects in poor neighborhoods. They set up business 
in France in 2012 and will launch the academy in September 2013. Tomas 
Fellbom tells us why YUMP chose to unlock the potential of French talent.

YUMp france 
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foUnded In 
2009 in Sweden

In france  
since 2012

What are yump’s main activities?
We noticed that people were only fussing about 
problems in deprived neighborhoods. No one was 
talking about their potential, even though you are 
very likely to be willing to start up your own business 
when your life is difficult and you can’t find a job. 
The network invented by YUMP aims to create 
“academies” to detect business creation projects in 
poor neighborhoods. Projects are carefully selected 
and young entrepreneurs are trained, helped and 
supported all through the creation process and the 
launching of their company (i.e. nearly five years). 
Despite this social dimension, it is not assistance. 
YUMP is a firm and therefore has a business approach: 
we take shares in the newly created companies and 
the young entrepreneurs are partners from the very 
beginning.

can you describe your recent 
developments?
We set up business in France a couple of months 
ago. The talent detection for the first academy will be 
starting in March/April in Seine-Saint-Denis, and we 
will launch the academy in September. We now have 
several projects to establish structures everywhere 
in France (including Lille and Strasbourg). Our goal 
over five years is to set up 15 academies which will 
support the creation of nearly 500 new companies. 
We aim to create 10 to 20 jobs per company and  
€2 million in operating revenues after five years of 
activity.

Why did you choose France? 
I have been living in France for several years and it 
seemed natural to me to bring YUMP’s Swedish-born 
concept to France. Since I’ve been living in Paris, I’ve 
had the chance to notice that French “ghettos” have a 
lot of talent and potential to exploit.

hoW did the invest in France 
agency help you?
The Invest in France Agency (IFA) provided us with 
lots of help for networking. Since I have already 
created companies before, I do realize that the biggest 
difficulty is knowing the market, the potential partners, 
and more generally who you need to talk to if you 
want your projects to work out. By connecting us 
with their local partners, whether they are firms or 
political authorities, the IFA saved us precious time. 
Now, whenever I consider a new project, the first thing 
I do is contact the IFA!

What advice Would you give to a 
company interested in investing 
in France?
My main advice would be: forget your prejudices! The 
main problem for Swedish entrepreneurs in France 
is the prejudices they have. Starting up a business 
is always hard, whatever the country; but in France, 
if you get over the clichés, you can work efficiently 
with skillful partners. You can access a large, dynamic 
market, and many government incentives. You just 
have to know who to work with, and for this, the IFA 
is very useful.

in frAnce, you cAn 
Access A lArge, dynAmic 
mArket, And mAny 
government incentives.
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eUrope
Ifa france
parIs
Muriel pénicaud, Chairman & CEO

71-77 boulevard Saint-Jacques
75680 Paris Cedex 14
Tel: + 33 1 44 87 17 17
info@investinfrance.org
www.investinfrance.org

Ifa gerManY, aUstrIa, 
swItzerLand
düsseLdorf
didier boulogne, DirECtOr

Französische Botschaft
Martin Luther Platz 26
D-40212 Düsseldorf
Tel: +49 (0) 211 54 22 67 0
didier.boulogne@investinfrance.org

Ifa beLgIUM, 
LUxeMboUrg
brUsseLs
frédérique Lefevre, DirECtOr

475, avenue Louise
B-1050 Brussels
Tel: +32 2 646 59 40
frederique.lefevre@investinfrance.org

Ifa netHerLands
aMsterdaM
frédérique Lefevre, DirECtOr

French Embassy
Stadionweg 137
1077 SL Amsterdam
Tel: +31 (0)20 662 20 39
frederique.lefevre@investinfrance.org

Ifa spaIn, portUgaL
MadrId
géraldine filippi, DirECtOr

Embajada de Francia
Marqués de la Ensenada, 10
4ª Planta
E-28004 Madrid
Tel: +34 91 83 77 850
geraldine.filippi@investinfrance.org

Ifa UnIted kIngdoM, IreLand
London
caroline Laporte, DirECtOr

Haymarket House
28/29 Haymarket
London SW1Y 4RX
Tel: +44 (0) 20 7024 3672
caroline.laporte@investinfrance.org

Ifa ItaLY
MILan
Hervé pottier, DirECtOr

Ambasciata di Francia
Via Cusani, 10
I-20121 Milano
Tel: +39 02 72 02 25 43
herve.pottier@investinfrance.org

Ifa scandInavIa
stockHoLM
gilles debuire, DirECtOr

French Embassy
Kungsgatan 58
S-11122 Stockholm
Tel: +46 8 545 850 40
gilles.debuire@investinfrance.org

asIa
Ifa cHIna, Hong kong, taIwan
pascal gondrand, DirECtOr iFa 

GrEatEr China

beIjIng
pascal gondrand, DirECtOr 

French Embassy
1606, N°60, Tianzelu Liangmaqiao,
3rd Embassy District, Chaoyang District
Beijing 100600
Tel : +86 (10) 8531 2344
pascal.gondrand@investinfrance.org

sHangHaI
sébastien carbon, DirECtOr

Suite 202
Hai Tong Securities Building
689, Guang Dong Lu
Shanghai
Tel: +86 (21) 6135 2040
sebastien.carbon@investinfrance.org

Hong kong
elias rock, DirECtOr FOr  

hOnG KOnG & taiwan

Consulate General of France
in Hong Kong & Macao
25/F, Admiralty Centre, Tower II
18 Harcourt Road, Hong Kong
Tel: +(852) 3752 9170
elias.rock@investinfrance.org

Ifa soUtH korea
seoUL
pascale buch, DirECtOr

Samheug Building
8th FI 705-9 Yeoksam-Dong
Kangnam-Ku
135 - 711 Seoul
Tel: +822 564 0419
pascale.buch@dgtresor.gouv.fr

Ifa IndIa
new deLHI
dominique frachon, DirECtOr

2/50 E Shantipath Chanakyapuri
110 021 New Delhi
Tel: +91 11 2419 6300
dominique.frachon@investinfrance.org

Ifa japan
tokYo
christophe grignon, DirECtOr

4-11-44 Minami-Azabu
Minato-ku
Tokyo 106-8514
Tel: +81 3 5798 6140
christophe.grignon@investinfrance.org



They chose FRance ‰  contActS 

‰‰‰‰‰

contacts

Ifa sIngapore
sIngapore
Hubert testard, DirECtOr

Ambassade de France
101-103 Cluny Park Road
259595 Singapore
Tel: +65 68 80 78 78
hubert.testard@dgtresor.gouv.fr

Ifa rUssIa
Moscow
daniel Maître, DirECtOr

jérôme clausen, PrOjECt DirECtOr

Bolchaïa Iakimanka 45
119049 Moscow
Tel: +7 (495) 937 24 00
daniel.maitre@dgtresor.gouv.fr
jerome.clausen@investinfrance.org

Ifa tUrkeY
ankara
pierre coste, DirECtOr

Consulat de France
B.P. n° 1
Iran Caddesi, Karum Is Merkezi n°21,
Asansör E, n°444, Kat.6, Kavaklidere
06680 Ankara
Tel: (90 312) 428 31 75
pierre.coste@dgtresor.gouv.fr

IstanbUL
jean-Luc viette, PrOjECt DirECtOr

Istiklal cad. 142
Odakule 10th étage
BP 46 – 34430 Beyoglu
Istanbul
Tel:+90 212 243 10 11/13
jean-luc.viette@dgtresor.gouv.fr

MIddLe east
Ifa UnIted arab eMIrates
dUbaI
jacques de Lajugie, DirECtOr

Al Habtoor Business Tower
24th floor, Dubaï Marina
PO Box 3314 Dubaï-UAE
Tel: +971 (0) 4 408 49 52
jacques.delajugie@dgtresor.gouv.fr

Ifa IsraeL
teL avIv
pierre Mourlevat, DirECtOr

7 Havakuk HaNavi
63505 Tel Aviv
Tel: +972 (0) 3 546 65 35
pierre.mourlevat@dgtresor.gouv.fr

nortH aMerIca
philippe Yvergniaux, DirECtOr iFa 

nOrth amEriCa

Ifa UnIted states
new York
philippe parfait, DirECtOr

810 Seventh Avenue,
Suite 3800
New York, NY 10019
Tel: +1 (212) 757 93 40
philippe.parfait@investinfrance.org

cHIcago
Michel gilbert, DirECtOr

French Embassy
205 North Michigan Avenue
Suite 3750
Chicago, IL 60601
Tel: +1 312 628 1054
michel.gilbert@investinfrance.org

san fransIsco
stéphane Lecoq, DirECtOr

88 Kearny Street
Suite 700
San Francisco, CA 94108
Tel: +1 415 781 0986
stephane.lecoq@investinfrance.org

Ifa canada
toronto
jean-pierre novak, DirECtOr

154 University Avenue
Suite 400
Toronto, ON M5H 3Y9
Tel: +1 (416) 849-2182, ext 302
jean-pierre.novak@investinfrance.org

soUtH aMerIca
Ifa brazIL
brasILIa
antoine chéry, DirECtOr

S.E.S. Avenida das Nações
Lote 04 - Quadra 801
70404-900 Brasilia DF
Tel: +55 61 312 92 47
antoine.chery@dgtresor.gouv.fr

sao paULo
françois removille, 
PrOjECt DirECtOr

Av. Paulista, 1842
Torre Norte, 14º Andar
01310-923, São Paulo – SP
Tel: (55 11) 33 71 54 00
francois.removille@investinfrance.org

Ifa correspondents

soUtH afrIca
Inanda Greens Business Park
Augusta House
54 Wierda Road West
Wierda Valley
Sandton
2196 Johannesburg
Tel: +27 11 303 71 50
dominique.lebastard@dgtresor.gouv.fr

aUstraLIa
6 Perth Avenue
Yarralumla Act 2600
Canberra
Tel: +61 (0)2 6216 0116
agnes.espagne@dgtresor.gouv.fr

MexIco
La Fontaine 32
Col. Polanco
11560
Mexico - D.F.
Tel: (00 52) (55) 91 71 98 89
emilio.piriz@dgtresor.gouv.fr
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